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habits and the financing prod-
ucts and services offered by CA
Auto Bank, such as: reasons for
choosing the payment meth-
od, “shopping around”, means
of communication used to col-
lect information on the chosen
vehicle, evaluation of the sell-
er’s conduct, satisfaction with
the financial solution obtained
and the service received from
CA Auto Bank. It also makes it
possible to define a consistent
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historical trend, with some key
areas always present and oth-
er sections constantly updat-
ed to deal with new cognitive
analyses. The survey format is
the same for all the countries
involved, thus allowing us to
monitor market performance
on fundamental issues and
make comparisons on quality
levels. It is carried out every
year, the survey areas are the
same in each country involved

and the questionnaire is con-
stantly updated. These features
enable CA Auto Bank to obtain
the trend, but also to have the
flexibility to measure any new
needed information.

Pursuing this goal and in view
of the rapid spread of the E-
commerce channel and the
redistribution of the weight of
the various European markets
within the automotive industry

in the EU, due to the increasing

share of electric vehicles in the

Nordic countries, in 2022 the

Customer Satisfaction Survey

has started a review process,

introducing new elements,
such as:

e researching, in addition to the
captive customers, typically
surveyed in previous years,
also into the Multi-brand and
Used Vehicle business

e special attention to the inter-
action and use of digital tools
throughout the buying expe-
rience, both in the dealership
and online

e introduction of new KPIs to
capture not only overall satis-
faction but also specific mea-
sures of advocacy and ease
of interaction with CA Auto
Bank products/services.

In 2022, CA Auto Bank con-
ducted a highly representative
pan-European pilot satisfac-
tion survey by massively en-
gaging customers in 13 mar-
kets. The objective was to
understand the level of satis-
faction and promotion in the
EU of the brand and CA Auto
Bank’s numerous financing and
mobility products, as well as
the simplicity of the purchase
processes. The main indicators
analyzed to support the new
partnerships include: Custom-
er Satisfaction Index (CSI)?°,
NPS (Net Promoter Score) e
CES (Customer Effort Score).

In 2022, 2098 customers were
surveyed (+95% vs. 2021) and
the results confirm a positive

rating in all markets under anal-
ysis, with an average rate equal
to 4, on a scale of 1 to 5 with
the positive threshold at 3.70.

The 2022 Customer Satisfac-
tion confirms CA Auto Bank’s
desire to annually increase
both the number of respon-
dents and their engagement,
and to introduce new method-
ologies and technologies to ini-
tiate continuous and automat-
ed surveys. The Bank is aware
that a deep understanding of
the context of its customers’
needs is the source of inspira-
tion to offer them value on an
ongoing basis.

During 2023, CA Auto Bank
launched a European project
to implement a new, fully auto-
mated and continuous method
for measuring customer sat-
isfaction during key contact
moments, such as contract
activation and post-sales inter-
actions. The initiative was de-
signed and integrated into the
Pan-European CRM platform,
powered by Salesforce tech-
nology, to orchestrate the au-
tomatic distribution of satisfac-
tion surveys to the customer
database and collect real-time
feedback. This approach en-
ables in-depth trend analysis,
focusing on specific business
processes and interactions
with the bank’s departments. .
Additionally, the methodology
includes a thorough analysis of
customer feedback, gathering
comments and suggestions to
better understand overall sen-

timent, identify areas of high-
est satisfaction, and drive con-
tinuous improvement.

In order to maximize the cur-
rent relationship of trust with
its customers and to constant-
ly increase the level of service,
which has been considered a
priority within the company’s
strategy for years, has decided
to equip itself with additional
new indicators including the
CES (Customer Effort Score)
and the NPS (Net Promoter
Score) for the evaluation of the
overall liking, quality and e of
the shopping experience with
CA Auto Bank.

The NPS is a long-term loyalty
relationship metric and deter-
mines the cluster of CA Auto
Bank ambassador customers.
The latter is in concert with
CES, which determines the
ease with which the customer
purchased a financial product,
thereby minimizing his or her
efforts. Both of these indica-
tors should be viewed as as the
limits of an interval between
-100 (not acceptable) and +100
(excellent).

Considering that CA Auto
Bank has measured these in-
dicators for the first time in
2022, it is noteworthy that, at
the European level, CA Auto
Bank achieved a CES score
of 52.4 and an NPS score of
24.6. These results place CA
Auto Bank on par with, and in
some cases ahead of, the larg-
est European credit institutions

[9] The Customer Satisfaction Index is calculated as a weighted average of responses to the question in
the questionnaire regarding how satisfied the customer is with the service provided, on a scale of 1to 5.
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and competing captives. Both
indicators are indicative of ex-
cellence in terms of simplicity
and reduced customer effort
as well as of the high reliability
of the CA Auto Bank brand and
products.

Finally, CA Auto Bank intends
to monitor these indicators in
future years in order to solidify
a trend and maintain a virtu-
ous system of timely custom-
er knowledge and continuous
improvement of the products
and processes offered, also
through the appropriate man-
agement of presentation and
sharing of results and monitor-
ing of the Action Plans.

The European-wide initiative
includes a launch plan in sev-
eral waves in 2024, in order to
implement the solution in all
foreign markets within the cur-
rent year.

BUSINESS PARTNER AND
DEALER RELATIONSHIP
MANAGEMENT

CA Auto Bank manages its
dealer relationship by provid-
ing valuable tools that sup-
port vehicle sales for its part-
ner brands, along with the best
financial solutions, including
through pan-European POS
(Point of Sales) platforms for
guotation and selling financing
products.

The interfaces and user experi-
ence are highly intuitive, assist-
ing salespeople in customer
management and guiding them
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through a simple and transpar-
ent quotation process. These
platforms seamlessly integrate
the full range of financial and
insurance services offered by
CA Auto Bank.

CA Auto Bank has also adopt-
ed a pan-European Customer
Relationship Management
(CRM) platform, based on
Salesforce technology, is de-
signed to create a direct and
transparent relationship with
the customer, with the aim of
maximizing contacts through-
out the contract lifecycle. One
of the platform’s key strengths
is its Marketing Automation
capability, which enables the
management of automated
marketing campaigns, such
as Direct Email Marketing and
SMS. The platform also in-
cludes a Customer Care mod-
ule for efficient and integrated
customer support manage-
ment, and a revamped Lead
Management System, which
provides CA Auto Bank’s deal-
er network and partners with
dedicated processes for man-
aging leads and customers
with expiring contracts. The
CRM offers a comprehensive,
360° view of all CA Auto Bank
customers, tracking all inter-
actions and every aspect of fi-
nancing contracts and associ-
ated services. It also supports
contact workflow and cus-
tomer request management.
Launched in Italy in April 2021,
the initiative expanded inter-
nationally in 2022. By 2023,
the platform was available in

France, Belgium, the Nether-
lands, Denmark, Spain, Portu-
gal, Switzerland, and Greece,
with the completion of the Eu-
ropean expansion expected in
2024.

RESPONSIBLE SUPPLIER
MANAGEMENT

The responsible management
of suppliers is essential in a
regulatory environment that
is constantly evolving, with
a growing emphasis on ESG
risks, as outlined in the “EBA
Guidelines on Loan Origination
and Monitoring” and the re-
vised Directive on Non-Finan-
cial Reporting, which is aligned
with the European Green Deal
initiatives. ESG refers to the in-
corporation of environmental,
social, and governance factors
into decision-making process-
es to assess a counterparty’s
level of sustainability.

In fact, awareness of the sig-
nificant impact of ESG factors
on the risk and return of invest-
ments —such as reputational,
legal, and operational risks —
has increased substantially.

ESG principles must be an inte-
gral part of corporate strategy,
including supplier manage-
ment. The CA Auto Bank Group
manages relationships with its
suppliers based on transpar-
ency, fairness, and consistency,
in accordance with the Code of
Conduct approved by its Board
of Directors, which outlines the
Group’s ethical business prin-
ciples.

The Group manages the pro-
curement of goods and ser-
vices via two centralized ap-

plications. One application,
overseen at the Parent Compa-
ny level, is dedicated to ICT pur-
chases, while the other—cur-
rently being rolled out across
all European subsidiaries and
already well-established in It-
aly—handles the procurement
of other goods and services.
This application (known as PAT
(Purchasing Activity Tracking),
is managed locally on a cen-
tral platform and facilitates the
standardized management of
the entire purchasing process,
from expenditure approval re-
guests to order issuance.

In Italy, supplier selection is
conducted via a dedicated
portal, where suppliers are re-
quired to independently sign
disclaimers regarding the NDA
(Non Disclosure Agreement),
GDPR (General Data Protection
Regulation), Code of Ethics and
General Terms and Conditions
of Supply. These documents
are revalidated upon the final-
ization of the supply contract.

Starting in 2023, ESG (Compli-
ance with Law) clauses have
been incorporated into con-
tractual templates, following
a collaborative effort between
the Legal and Procurement
teams, in line with CAPFM re-
quirements . The registration
of suppliers on the portal takes
place mainly through three in-
formation channels: supplier
already used, notification of

the requesting function or re-
search by Procurement.

At the time of their engage-
ment for a tender or RFQ
(Request For Quotation), a
due diligence is carried out
through the analysis of a com-
mercial report (credit Bureau),
together with the Compliance
and R&PC (Risk & Perma-
nent Control) departments, in
which the main financial ratios
are reported together with re-
ports referring to events re-
lated to the property register,
AML and Antiterrorism.

Due diligence was further de-
tailed in a specific procedure,
with a list of individual cases
and related actions needed/
functions involved for data
verification based on the type
of deliverable and its estimat-
ed amount.

At the same time, the Security
function searches for any repu-
tational reports by consulting
open sources of information.

In addition, the IT security
check (where applicable, in re-
lation to the type of purchase)
has been further implemented
through the mandatory com-
pletion of a special Security
Checklist by suppliers. Suc-
cessful completion of the ques-
tionnaire evaluation is essential
to proceed with the awarding
of the contract and is there-
fore an integral part of the sup-
plier verification process. The
tendering process, carried out

through a specific platform
(4Buyer), makes it possible to:
* manage official communica-
tions (tender opening, timing
of bid submission, Q&A, last
call);

define technical and financial
weights;

collect technical reports;
collect bids;

collect evaluations;

attribute a rating;

draw up the minutes of the
tender;

* notify the award

The contract entered into with

the supplier, following the ten-

dering process, also provides
for its monitoring through the
platform by:

* indicating the expiration of
the contract for the supply of
goods/services in place with a
reminder via e-mail to the re-
gquesting function;

* requiring the performance
evaluation on an annual basis
(requesting function - vendor
rating);

e informing about the expira-
tion of the documents insert-
ed during the procurement
phase.

Suppliers that fail to comply
with contractual requirements
on an ongoing basis during the
supply phase, or that are wit-
nessing administrative/judicial
proceedings for any reason
whatsoever against one of the
members of the management
or shareholder body, resulting
in a high reputational risk, are
reasessed.
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This is necessary in light of a
continuously evolving regula-
tory context that requires a
high level of attention to ESG
risk (“EBA Guidelines on Loan
Origination and Monitoring”;
Directive on Non-Financial Re-
porting revised on initiatives
linked to the European Green
Deal).

ESG (Environmental, Social
and Governance) means us-
ing environmental, social and
governance factors as an in-

tegral part of decision-making
processes to assess the level
of sustainability of a counter-

party.

Indeed, there is a growing
awareness that ESG factors
play a crucial role in determin-
ing the risk and return of an
investment (e.g. reputational,
legal and operational risks).

ESG principles must be part
of business strategy, including
supplier management.

ECONOMIC PERFORMANCE
AND VALUE CREATION

DECENT WORK | Nousiey,
AN ECEHCIC INFRASTRUCTURE

GROWTH

af | &

Economic responsibility for the
CA Auto Bank Group is driven
by financial strength, which is a
fundamental condition for en-
suring the long-term sustain-
ability of the business, and the
creation of long-term value for
all the Group’s stakeholders.
Within the Group’s RAF and
ICAAP documents, explicit ref-
erence is made to these topics.

FINANCIAL STRENGTH

Own Funds

Own Funds represent the mini-
mum capital that banks must
have to cover Pillar 1 (credit
risk, market risk, exchange rate
risk, operational risk) and Pillar
2 (concentration risk, interest
rate risk, liquidity risk, strate-
gic risk, reputational risk) risks,
and constitute the main point
of reference for the Supervi-
sory Authority’s assessment of
the Bank’s stability.

As per current regulations, the
minimum capital requirement
for the CA Auto Bank Group
for total capital is 11,123% of
risk-weighted assets.

As of December 31, 2023, the
Total Capital Ratio stood at
17.23%, showing an increase of
1.69% compared to December
31st, 2022. This improvement
was driven by the retention
of 2023 profits and a reduc-
tion in RWA mainly due to the
synthetic securitization trans-
action that resulted in savings
of €2.8 billion. The CET1 at the
end of the period was 15.79%,
while the RONE (Return On
Normative Equity), calculated
considering a Normative Equi-
ty equal to 9.5% of RWA, was
17,77%.

Tier 1 Capital consists of high-
quality components, compris-
ing mainly capital instruments
(e.g. ordinary shares) and re-
serves. The minimum regula-
tory requirement for CA Auto
Bank is 8.00%: as at December
315, 2023 the CET 1was 15,79%.

Leverage ratio

The Leverage Ratio is an in-
dicator of financial leverage,
introduced in order to limit
the degree of leverage in the
banking sector. As at Decem-

ber 31t, 2023, CA Auto Bank’s
leverage ratio was 10.22%, well
above the minimum regulatory
requirements of 3%.

The Group, in line with best
market practices, recognizes
that excessive leverage is a
risk that cannot be mitigated
through internal capital alone.
Accordingly, it has adopted
quantitative approaches to
manage this risk, through the
regular monitoring of the Le-
verage Ratio.

In keeping with regulatory re-
quirtements, the Group has
implemented a procedure to
calculate the Leverage Ratio,
which consistently exceeds the
minimum level of 3% required
by the Basel Committee.

Based on the strength of its
capital, the Group has not
developed any control and
mitigation tools for excessive
leverage risk beyond the man-
dated system for monitoring
and reporting this metric to
the Supervisory Authority.
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Rating

In 2023, following CA Con-
sumer Finance’s acquisition of
full control of CA Auto Bank
on April 39, 2023, contracts for
the provision of rating services
with Standard & Poor’s and
Scope Ratings were terminat-
ed at the request of CA Auto

Bank. In addition, following the
completion of the acquisition
by CA Consumer Finance, on
April 17" Fitch upgraded CA
Auto Bank’s rating to A- with a
stable outlook. The ratings as-
signhed to CA Auto Bank as of
December 31, 2023 are as fol-
lows:

VALUE-ADDED STATEMENT

LONG-TERM
ENTITY LONG-TERM OUTLOOK SHORT-TERM DEPOSIT OUTLOOK
RATING RATING
RATING
Moody’s Inves- Baal Negative p-2 Baal Stable
tors Service
Fitch Ratings A- Stable F1 - -

Long-term value creation

The statement of economic val-
ue generated and distributed
provides an indication of how
CA Auto Bank Group has cre-
ated value for its stakeholders.
In 2023, the Group generated a
total economic value of approx-
imately € 834 million, distribut-

ing 184% of it. Of this value, 32%
was distributed to employees,
suppliers and service providers,
20% was distributed to the Gov-
ernment in the various jurisdic-
tions where the CA Auto Bank
Group operates and 132% was
distributed to shareholders.

In particular, on April 3¢, 2023,

ECONOMIC VALUE DIRECTLY GENERATED AND DISTRIBUTED
GRI Disclosure 201-1 a) of GRI 201: Economic Performance 2016

following the resolution by the
Shareholders’ Meeting, a divi-
dend of €1,100,000 was dis-
tributed. This amount consisted
of €785,427,000 from the pre-
vious year’s profit, with the re-
maining €314,573,000 drawn
from the company’s retained
earnings.

Economics data (€/000) 31/12/23 31/12/22
Economic value generated 833,816 100.00% 1,529,019 100.00%
Economic value distributed 1,533,610 183.93% 1,709,649 111.80%
mplovees, ;ﬂg\s’ig‘zﬁ 267,944 3213% 337,289 2210%
Shareholders 1,100,000 131.92% 1,200,000 78.50%
Governments 165,666 19.87% 172,360 11.30%
Economic value retained by the Group -699,794 -83.93% -180,631 -11.80%
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Economics data (€/000) 31/12/2023 31/12/2022
10. INTEREST INCOME AND SIMILAR REVENUES 1,458,287 829,697
20. INTEREST EXPENSES AND SIMIALR CHARGES (946,447) (165,401
40. FEE AND COMMISSION INCOME 131,376 133,904
50. FEE AND COMMISSION EXPENSES (74,376) (61,231)
80. NET INCOME FINANCIAL ASSETS AND LIABILTIES HELD FOR TRADING (4,960) 945
90. FAIR VALUE ADJUSTMENTS IN HEDGE ACCOUNTING 13,877) (8,567)
100. GAINS (LOSSES) ON DISPOSAL OF:

a) Financial assets at amortized cost (1,500) (2,834)
130. NET IMPAIRMENT / WRITE-BACKS FOR CREDIT RISK RELATED TO:

a) Financial assets at amortized cost (82,905) (65,703)
160. NET PREMIUM EARNED 8,289 0
170. NET OTHER OPERATING INCOME/ CHARGES FROM INSURANCE ACTIVITIES (624) (740)
200. NET PROVISIONS FOR RISK AND CHARGES 14,113 (11,109
210. IMPAIRMENT ON PROPERTY, PLAN AND EQUIPMENT (201,904) (39,370)
230. OTHER OPERATING INCOME / CHARGES 548,344 190,815
280. GAINS AND LOSSES ON DISPOSAL OF INVESTMENTS ] 646,709
320. INCOME (LOSS) AFTER TAX FROM DISCONTINUES OPERATIONS o] 81,903
A. TOTAL ECONOMIC VALUE GENERATED 833,816 1,529,019
190. ADMINISTRATIVE COSTS:

b) Other administrative costs (79,519) (69,487)
220. IMPAIRMENT ON INTANGIBLE ASSETS (17,664) (16,250)
270. GOODWILL IMPAIRMENT o] (86,858)
ECONOMIC VALUE DISTRIBUTED TO SUPPLIERS (97,183) (172,595)
190. ADMINISTRATIVE COSTS:

a) Payroll costs (170,761 (164,694)
ECONOMIC VALUE DISTRIBUTED TO EMPLOYEES AND COWORKERS (170,761) (164,694)
340. MINORITY PORTION OF NET INCOME (LOSS)

PROFIT ATTRIBUTED TO SHAREHOLDERS (1,100,000) (1,200,000)
ECONOMIC VALUE DISTRIBUTED TO SHAREHOLDERS (1,100,000) (1,200,000)
200. NET PROVISIONS FOR RISKS AND CHARGES

other administrative expenses: indirect taxes and fees (11,248) (9,679)

other administrative expenses: penalties -

other operating expenses / income: tax costs and recoveries on tax costs (571 (D)
300. TAX EXPENSE RELATED TO PROFIT OR LOSS FROM CONTINUING OPERATIONS (150,719) (129,801)
?I(D)EO'.:WE'QEEIESEPENSE RELATED TO PROFIT OR LOSS FROM CONTINUING OPERATIONS (3.128) (32,819)
ECONOMIC VALUE DISTRIBUTED TO THE PUBBLIC ADMINISTRATION (165,666) (172,360)

other administrative expenses: liberality and sponsorships -

B. TOTAL ECONOMIC VALUE DISTRIBUTED (1,533,610) (1,709,649)
RETAINED PROFITS 699,795 180,631
C. TOTAL ECONOMIC VALUE RETAINED BY THE GROUP 699,795 180,631

SOCIAL CLUSTER 65



INNOVATION AND
DIGITALIZATION

CA Auto has consistently ad-
dressed the increasing de-
mand for digitalization and
new distribution channels. The
Bank’s digital transformation,
which began some time ago,
has resulted in high levels of
customer satisfaction and has
proven to be a strategic asset
in evolving the business with
new partners. In 2023, this
progress was further solidified
with the development of ro-
bust technologies designed to
enhance the digital customer
experience.

The ongoing projects of 2023
are outlined below.

Digital Factory

The Digital Factory project,
a collaboration between CA
Auto Bank and I3P, the Inno-
vative Company Incubator of
the Politecnico di Torino, aims
to advance the Bank’s techno-
logical and digital transforma-
tion. Innovating involves taking
risks with uncertain outcomes
and exploring both emerging
and existing innovations at na-
tional and international levels.
This approach fosters solutions
through Open Innovation, driv-
ing the Bank’s technological
and digital evolution.

In 2023, following two suc-
cessful editions of the startup
call, a new platform was intro-
duced to gather applications
in the areas of artificial intelli-
gence, banking, mobility, digi-
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-

talization, and sustainability.
This platform provides start-
ups with the opportunity to
receive support from CA Auto
Bank to develop a Proof-of-
Concept, allowing them to test
and validate their ideas in real-
world scenarios.

E-commerce

During 2023, the Bank ad-
vanced the development of its
e-commerce platform across
Europe, integrating new tech-
nologies into the process. The
platform enables customers
to apply for financing for their
desired car entirely online
through a streamlined process.
With the integrated financial
calculator, customers can gen-
erate personalized quotes and
apply for a loan online. Af-
ter scanning their documents
and providing a few additional
details, the platform uses ad-
vanced remote identification
technologies, in line with local
best practices, to verify the
customer’s identity. This pro-
cess allows for the issuance
of a legally compliant digital
signature certificate, which
is used to sign the contract.
In Italy, the solution has been
enhanced with integration to
the Sistema Pubblico di Iden-
tita Digitale (SPID), allowing
customers to provide financial
data through a simple login to
their current account via PSD2.
The core pillars of the cus-
tomer experience for CA Auto
Bank remain: a seamless user
experience, streamlined back-
office operations, compliance

with current regulations, se-
curity, and process traceabil-
ity.. Since its launch in Italy
in 2022 for Personal Loans,
the online financing purchase
method has been expanded
with new features in 2023.
These enhancements aim to
create a smoother customer
journey and to attract new
targets, including businesses.
The platform, crucial for sup-
porting digital processes, has
also expanded its reach within
Europe. In addition to France
and Belgium, CA Auto Bank
Ecommerce is now available
in Spain, Poland, Portugal, and
Germany, enabling new Euro-
pean partnerships with brands
such as Vinfast and Lucid. The
evolution of the platform will
continue in 2024, with plans to
extend its reach to additional
brands and touchpoints, and
to complete its rollout across
all branches

Digital Onboarding

The Digital Onboarding proj-
ect is organized into four
closely interconnected macro-
areas: document dematerial-
ization (transition from paper
to digital), electronic signa-
tures (enabling digital docu-
ment signing), simplified docu-
ment acquisition (facilitating
quick uploads by both dealers
and customers, either in per-
son or remotely), and legally
compliant digital archiving.
The Bank has now reached its
fifth consecutive year of con-
tinuous innovation, enhancing
and digitilizing its processes

while consistently offering cut-
ting-edge tools and solutions.
Through CA Auto Bank’s sys-
tems, both users and sellers
can easily utilize natively inte-
grated functions, including an
enhanced digital signature sys-
tem that works seamlessly even
remotely, along with advanced
tools such as remote recogni-
tion and rapid acquisition of
customer data and documents.
This ongoing evolution of tools
and processes has resulted in a
digital adoption trend in 2023,
with over 90% of contracts
signed using digital signatures.

Customer Portal

Through the Customer Portal,
all CA Auto Bank customers
have access to a simple and
intuitive Hub where they can
keep track of their activities.
This centralized area consoli-
dates all car financing, leasing,
and banking products associ-
ated with CA Auto Bank, en-
abling quick and convenient
management. Both the portal
and the CA Auto Bank App

are designed with a seamless
user experience and a robust
authentication process, ensur-
ing that customer data security
remains a fundamental priority.
The portal offers various self-
service functions that provide
customers with a high degree
of autonomy. These include
managing car financing and
monthly installments, view-
ing repayment plans, request-
ing early contract repayment.
Furthermore, the customer is
able to manage his credit cards
and deposit accounts, in mar-
kets where these services are
available, in a completely au-
tonomous manner. Addition-
ally, customers can download
documents and forms provid-
ed by the bank directly from
the portal. In 2023, evolution-
ary improvements were made
to the CA Auto Pay product
to meet the needs of CA Auto
Bank members, with the aim
of covering more significant
repairs and sports or luxury
vehicles. In the same period,
improvements were also made

to the CA Auto Pay product to
better meet the needs of CA
Auto Bank members, particu-
larly for significant repairs or
vehicles in the sport and luxury
segments.In particular, for the
Instant Credit product, which is
structured as a targeted loan,
the maximum loan amount was
increased to €10,000, and the
repayment term was extended
to up to 48 months. Similarly,
for the Instant CAR product, a
targeted car loan, the repay-
ment term was extended to up
to 96 months, and the makxi-
mum loan amount was raised
to €45,000.In 2023, CA Auto
Pay was integrated as the new
payment platform for Drivalia
Italia, and DrivetoBuy, Drivalia’s
rental platform, was launched.
This platform allows custom-
ers to purchase their rental car
within the first two months of
the rental period using CA Auto
Bank’s Instant Car product. Fi-
nally, at the end of 2023, the
groundowrk was laid to extend
the CA Auto Pay solution to
France and Germany.

DIGITALIZATION 31/12/2023
% Customers registered on the Customer Portal or APP" % 38%
Digitally signed Financing Agreements (EU) 85%
Employees enabled to work remotely 88%
News published on the portal Corporate CA Auto Bank + Drivalia 100
Content published on LinkedIn CA Auto Bank + Drivalia 657
Increase in LinkedIn followers CA Auto Bank + Drivalia + 25.761
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From the table above we can
see a significant increase in
followers because at the end
of 2022 the new Drivalia page
was opened on Linkedin. Ad-
ditionally, following the merg-
ers in the new markets in 2023,
the followers of the local pages
were integrated into the new
Drivalia page.

OTHER RISKS - GOVERNANCE
OF ESG RISKS

The ltalian regulator (Bank of It-
aly) and the European regulator
(ECB) have developed and pub-
lished numerous supervisory
guidelines on the integration of
climate and environmental risks
into the business strategies,
governance, control and risk
management systems and mar-
ket disclosures of supervised in-
termediaries. In light of the cen-
trality of the issue, all relevant
corporate functions have been
duly informed and have initiat-
ed their own assessment of the
issues brought by the specific
expectations of regulators and
their respective competencies.
In order to ensure a unified ap-
proach to the analysis of regu-
lators’ expectations, CA Auto
Bank’s Compliance function
has initiated as early as 2022 a
“working group” which focused
on discussing and sharing the
actions necessary to meet the
expectations of the regulators.
CA Auto Bank continued to
strengthen its ESG governance
toward the definition of a sound
ESG strategy for the continuous
improvement of the manage-
ment of the Group’s impacts on
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its stakeholders as well as ESG
risks related to its activities. In
continuity with the path begun
in previous years, a project was
undertaken, with the support of
external advisors, to strengthen
the governance of ESG issues,
define the pillars underlying the
sustainability vision, develop a
Corporate Purpose to be inte-
grated into the value set, and
digitize the Group’s ESG data
management processes.

CA Auto Bank is aware, in fact,
of the importance to give due
weight to environmental, social
and governance aspects and to
develop a culture of sustainabil-
ity in the company by actively
involving, through a long-term
commitment, all levels of the
organization, from top manage-
ment to project leaders and all
employees.

In addition to a phase of indus-
try ESG insights and bench-
marks and critical analysis of
structure and processes, the
ESG project involved top man-
agement in a series of engage-
ment interviews designed to
investigate perceptions of sus-
tainability in the company. This
process led to the identifica-
tion and validation by the CEO
of the ESG Pillars, key themes
that represent the Group’s ESG
identity, and the Purpose of CA
Auto Bank, as well as the identi-
fication of improvement actions
to strengthen ESG Governance,
thus laying the foundation
for the Group’s ESG strategy,
which will see the approval of

a sustainability plan, with de-
fined objectives and targets for
the coming years. The Purpose
“Creating everyday mobility so-
lutions for a better planet” sums
up the CA Auto Bank Group’s
raison d’étre: to lead the transi-
tion to sustainable mobility, de-
mocratizing electric mobility.

This is made possible through
both the financial solutions
promoted by the bank and the
comprehensive range of mo-
bility solutions of its subsidiary
Drivalia. The Approach inte-
grates Environmental, Social
and Governance (ESG) aspects
in 4 Pillars:

» Sustainable Mobility;

* Environment;

* People;

* Innovation and Digitization.

They constitute the Group’s sus-
tainability framework and guide
processes both internally and to
the community for the creation
of value to stakeholders. The
CA Auto Bank Group, follow-
ing its corporate reorganization
in April 2023 and its entry as a
wholly owned subsidiary of the
Crédit Agricole S.A. Group, has
further increased its focus on
climate and environmental is-
sues and began integrating its
own projects with those of the
French group.

-

PERSONNEL

MANAGEMENT
CLUSTER

RELEVANT TOPICS

TRAINING AND DEVELOPMENT OF HUMAN RESOURCES
WELFARE, EMPLOYMENT AND DIALOGUE WITH SOCIAL PARTNERS
EMPLOYEE HEALTH AND SAFETY

CA Auto Bank is a company
of people serving people. Its
primary objective is to attract,
retain and motivate highly
qualified personnel, but also
to reward those who advance,
believe in and support the
Company’s values with com-
pensation structures linked to
long-term value creation.

As of December 31, 2023, the
total number of employees of
the CA Auto Bank Group was
2,289, an increase of 242 com-
pared to December 31, 2022.

This change is mainly related
to the revision of the organiza-
tional structure following the
agreements between CACF

and Stellantis, which includ-
ed the 100% sale of all bank-
ing and related operations to
Crédit Agricole and the simul-
taneous sale in ltaly of the FCA
Brands assets and resources to
Stellantis Financial Services lta-
ly, as well as the acquisition of
five new companies on August
1st, 2023.

DISTRIBUTION OF THE NUMBER OF EMPLOYEES IN THE GROUP AS OF DECEMBER 3157, 2023

H 2023/12/31 W 2022/12/31

[10] It is worthy of note that the number of Ferrari Financial Services employees is
indicated separately due to the company’s nature as a JV with Ferrari.
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Data analysis shows that the
two ltalian companies account
for 25.8% of total employ-
ees. At the end of December
2023, female employees rep-
resented 45.70% of the total
workforce, while the average
age of group employees was
43.6 years (43.9 for men and
43.2 for women), and the aver-
age company seniority was 8.7
years (7.6 years for men and
9.8 years for women). Part-
timers were 5.8% of the work-
force (132 people, including
120 women).

GENDER NEUTRALITY
PROJECT

The Group applies a remunera-
tion policy, encompassing both
fixed and variable components,
built on equal-opportunity and
non-discrimination principles.

To reinforce this commitment
and raise awareness across
the organization, the Gender
Neutrality Project continued
in 2023, adhering to guide-
lines outlined by the European
Banking Authority. Central to
the project are initiatives aimed

COMPANY SENIORITY BY GENDER

1,242

M 12/31/2023

M Lessthan3years M from 3 to 5years
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F12/31/2023

M12/31/2022

M from6to10 years M from 11to 20 years

at ensuring gender neutrality
in recruitment policies, succes-
sion planning, development
and growth opportunities, and
compensation policies.

To this end, a number of ini-
tiatives have been launched,
including the definition of im-
provement targets for key KPls,
with specific tasks assigned
to the HR professional family,
such as gender balanced re-
cruitment and gender-neutral
remuneration.

F12/31/2022

M from 21to 30 years M up to 31years

AGE BY CATEGORY
GRI Disclosure 405-1 b)ii) of GRI 405: Diversity and Equal Opportunity 2016

12/2023 < 30 12/2023 30-50 12/2023 >50

M White Collars M Hierarchy Managers

HIERARCHICAL LEVEL
GRI Disclosure 405-1 b)i) of GRI 405: Diversity and Equal Opportunity 2016

12/31/2023 12/31/2023 12/31/2022 12/31/2022
Hierarchy White Hierarchy White
Managers Collars Managers Collars

HF H M
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TOTAL NUMBER OF EMPLOYEES - BREAKDOWN BY EMPLOYMENT CONTRACT

GRI Disclosure 2-7 a) e b): General Disclosure 2021.

31/12/2023 31/12/2022 31/12/2021

Fixed-term contract 64 33 38
of which women 35 13 16
of which men 29 20 22
Permanent employment contract 2,225 2,014 2,408
of which women 1,012 965 1,171
of which men 1,213 1,049 1,237
Total 2,289 2,047 2,446
Full-time 2,157 1,934 2,310
of which women 927 871 1,059
of which men 1,230 1,063 1,251
Part-time 132 13 136
of wich women 120 107 128
of which men 12 6 8
Total 2,289 2,047 2,446
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EMPLOYEE BREAKDOWN BY GEOGRAPHICAL AREA
AND TYPE OF CONTRACT (PERMANENT/FIXED TERM)

B Fixed Contract B Permanent Contract

EMPLOYEE BREAKDOWN BY GEOGRAPHICAL AREA
AND FULL-TIME/PART-TIME CONTRACT

565

B Part-time M Full time
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NEW HIRES AND EMPLOYEE TURNOVER

Disclosures 401-1 a) and b) of GRI 401: Employment 2016 DEPARTURES 31/12/2023 31/12/2022 31/12/2021

% Termination rate 23,5 13,3 10,6
HIRING 31/12/2023 31/12/2022 31/12/2021

Reason 555 268 258
% Hiring rate 36,9 16,8 8,0

No. Resignations 180 175 162
By age 869 338 196

No. Dismissals 37 37 39
No. <30 years 219 99 62

No. Solidarity fund 0] 0 0
No. 30 - 50 years 539 196 120 . L

No. Working contract Expiration 3 v 1
No. >50 years m 43 14 (fixed term)

No. Retirement 13 20 24
By Gender 869 338 196

No. Other 317 29 12
No. Women 400 129 89

By age 555 268 258
No. Men 469 209 107

No. <30 years 68 59 58
By Professional group 869 338 196

No. 30 - 50 years 308 140 148
No. managers 24 26 14

No. >50 years 179 69 52
No. white collars 845 312 182

By gender 555 268 258

No. Women 284 N2 n7

No. Men 271 156 141

By professional group 555 268 258

No. managers 77 40 37

No. white collars

“No.” refers to the number of employees
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Following the acquisition of
the five companies in August
2023, it is noted that the differ-
ence between total hires and
total exits does not correspond
to the total workforce 2023.
This results from the incorrect
calculation of staff changes of
external workforce, counted as
employees.

The number of terminations
in 2023 wa influenced by the
demerger that occurred on
April 3, 2023, which involved
the transfer of operations and
204 employees from FCA

Brands in lItaly to Stellantis
Financial Services. Hiring and
termination rates were calcu-
lated based on the average
headcount. The hiring rate is
determined by dividing the
total number of hires in 2023
by the average headcount for
2023, while the termination
rate is calculated by divid-
ing the total number of de-
partures in 2023 by the aver-
age headcount for 2023. The
average headcount for 2023
was calculated by taking the
headcount at the end of each
month and dividing it by 12.

TRAINING AND DEVELOPMENT
OF HUMAN RESOURCES

DECENT WORK
AND ECONOMIC
GROWTH

i

In 2023, training costs as a per-
centage of the Group’s total ex-
penses were maintained at an
appropriate level, with a consis-
tent emphasis on cost control.

The preference for online deliv-
ery persisted, with over 1,890
training days provided across
the Group, averaging 11 hours
per employee.

DISCLOSURE GRI 404-1 A)I) OF GRI 404: TRAINING AND EDUCATION 2016

BELOW IS THE TURNOVER BY GEOGRAPHIC AREA OF THE CA AUTO BANK GROUP

12/31/2023 12/31/2022 12/31/2021

- No. of employees trained 1,919 1,462 1,890
- of whom women 892 680 958
- of whom men 1,027 782 932

o ot partcpante i courses (using g 536

- of whom women 2,479 1,622 2,528

- of whom men 3,060 1,612 2,393

No. of total training hours 24,494 15,145 17,902

- of which women 12,031 7,625 8,659

- of which men 12,463 7,520 9,243
No. of average hour per employee 1 7.4 7.3
B Part-time B Full time - of which women 9.7 7.8 7.3
- of which men 11.9 7 7.3
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MANAGEMENT
DEVELOPMENT TRACKS
Performance Leadership Man-
agement

Through the “PLM” (Perfor-
mance & Leadership Manage-
ment) process, the CA Auto
Bank Group ensures a cohesive
alignment between individual
conduct and the Company’s
and the shareholders’ annual
and long-term objectives. The
objective is to establish trans-
parent, two-way communica-

tion with employees to clarify
how they can contribute to the
organization’s results, assess
their progress toward achieving
agreed-upon goals and, finally,
to provide them with adequate
support for improvement and
development.

The “PLM” methodology oper-
ates on two essential dimen-
sions: the focus on goals and
their related outcomes, and the
emphasis on individual skills
and conduct, to make team

GRI Disclosure 404-3 of GRI 404: Training and education 2016

members accountable and ac-
tively involve them in their pro-
fessional growth.

In 2023, the CEO & General
Manager and all material risk
takers participated in the PLM
along with the rest of the Com-
pany population to align strate-
gic goals with individuals. In 4
of the 5 newly acquired com-
panies, an evaluation system
extended to all employees is in
place.

Population evaluated during the year 12/31/2023 12/31/2022 12/31/2021
Managers 95.11% 96.11% 99.28%
Women 96.72% 95.58% 99.02%
Men 94.31% 96.42% 99.43%
Clerical staff 78.87% 91.53% 95.13%
Women 76.62% 93.73% 95.73%
Men 81.10% 89.24% 94.48%
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PARENTAL LEAVE, TURNOVER, AND COLLECTIVE AGREEMENTS
GRI Disclosure 401-3: Parental leave a), b), ©), e) (except the retention rate) of GRI 401 Employment
2016 and 2-30: Collective agreements a)

WELFARE, EMPLOYMENT
AND DIALOGUE WITH SOCIAL PARTNERS

31/12/2023 31/12/2022 31/12/2021
GENDER REDUCED DECENT WORK Total number of employees 2,289 2,047 2,446
EQUALITY INEQUALITIES AND ECONOMIC :
GROWTH Number of employees who have required
b : 73 83 87
- /f parental leave in 2022
‘ - ‘ I' - of whom women 45 55 61
W Number of employees who have returned
- L 53 60 62
from parental leave confirming the same position
_ ) o - of whom women 26 33 39
The Group supports fair ma- Group exceeds local require- Italy, an initiative called Conto NUMD ‘ | Vi Y 24 o2 24
ternity, paternity and adoption ments with specific policies. Re- Welfare allows employees to umber of employees currently in parental leave
policies that encourage em- turnto work and retention rates convert part of their pre-tax in- Number of employees returned from parental leave
ployees to balance parental re- following parental leave are come into a credit that can be who have changed position within the same profes- 1 3 3
sponsibilities with their careers. two key indicators of the Bank’s used for a wide range of health, sional family
While labor law requirements medium- and long-term ability = wellness, care, education and - of whom women 1 3 3
may vary from country to coun- to provide employees with op- retirement benefits or services. b ‘ | qf T B 4% 6% 25%
try, parental leave is provided to  portunities for career growth In addition to the tax benefit, ercentage of employees returned from parental leave ° ° ©
all employees to the extent nec- and work-life balance. Finan- the company contributes an - of whom women 60% 65% 69%
essary to comply with localreg-  cial health is also an important additional 5% to 10% to their Collective bargaining and unionization
ulations. In some countries, the aspect of work-life balance. In  credit. , . o
(number of collective bargaining and unionization
. 28 14 14
done during the year)
Employees covered by collective labor agreement 1,508 1,246 1,590
(number of employees having a collective 66% 61% 65%
labor agreement)
ABSENCES (NUMBER OF CALENDAR DAYS)
31/12/2023 31/12/2022 31/12/2021
No. sicknesses 11,639 17,614 14,274
No. injuries (on the way to or from work, and at work) 193 60 71
No. parental leaves 6,523 8,800 6,624
. No. authorized leaves (family-related, special leaves) 2,070 818 1,755
\ No. other reasons 205 36 138
Total 20,630 27,328 22,862
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WORKERS’ WELFARE

AND SAFETY

GOOD HEALTH
AND WELL-BEING

HUMAN RESOURCES
MANAGEMENT

As regards the management of
human resources, the activities
listed below were carried out
during the year.

Organizational development
Activities to enhance the cen-
tral oversight of various pro-
cesses related to human re-
source management  and
governance mechanisms con-
tinued in 2023. The focus was
on the following key activities:
e The revision of CA Auto Bank
Holding’s first-level organiza-
tional structure to establish it-
self as an independent, multi-
brand pan-European player
in the financing and mobility
business within Crédit Agri-
cole Consumer Finance. This
involved the packaging into
a business unit of the activi-
ties and personnel of the FCA
Brands HQ & Italia depart-
ment and consequent sale to
Stellantis Financial Services
Italy.
* The integration of Finance
and Credit activities in the
[talian market into the Finance
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DECENT WORK
AND ECONOMIC
GROWTH

i

and Credit departments of
CA Auto Bank HQ, aiming to
optimize the coordination of
the activities.

The transfer of responsibil-
ity for New Banking Prod-
uct (previously managed by
the Italy market) to CA Auto
Bank’s first-level entity “Sales
& Marketing”.

The launch of Drivalia’s new
organization, including the
establishment of HQ entities
and functional coordination
on foreign markets, report-
ing hierarchically to CA Auto
Bank’s Country Manager.
Completion of activities in
the Netherlands for the ac-
quisition of Findio N.V. by CA
Auto Finance Nederland B.V,,
a subsidiary of CA Consumer
Finance Nederland B.V., from
CA Consumer Finance Ned-
erland B.V. in February 2023,
and the subsequent com-
mencement of the transfer of
all assets and employees by
way of merger of all assets
and employees with and into
CA Auto Finance Nederland
BV, to be concluded on Janu-
ary 15, 2024.

The acquisition on August 1,

2023 of:

* Drivalia Lease Czech Repub-
lic s.r.o. (formerly Leaseplan
Czech Republic)

* Fleet Insurance Plan (Czech
Republic) controlled by Dri-
valia Lease Czech Republic
S.r.o.

e Drivalia Lease Finland Oy
(formerly Leaseplan Finland
Oy)

* Drivalia Lease Ireland Ltd
(formerly ALD Automotive)

e Drivalia Lease Norge AS
(formerly ALD Automotive
AS)

HEALTH AND SAFETY AT
WORK
All companies within the Group
comply strictly with laws and
regulations on occupational
safety. Within the Italian mar-
ket, CA Auto Bank S.p.A. takes
a systematic approach to man-
age worker health and safety
risks, following these key stag-
es:
* Risk assessment;
* |dentification and prepara-
tion of prevention and pro-
tection measures;

e Definition of an action plan
as part of a program to guar-
antee the improvement of
safety levels over time;

e Implementation of the ac-
tions outlined in the safety
improvement program,;

e Preparation of worker in-
formation and training pro-
grams;

e Residual risk mangement.

CA Auto Bank S.p.A., in the
I[talian market, has also of-
fered, free of charge to em-
ployees, the possibility of car-
rying out prevention tests for
the following diseases:

¢ Hepatitis C (HVC test)

e Cardiovascular (hyperten-
sion test)

e Diabetes

In addition to the possibility of
benefiting from the adminis-
tration of the flu vaccine. CA
Auto Bank S.p.A. (as the em-
ployer) in collaboration with
the Prevention and Protection
Service Manager and Compe-
tent Doctors, after consulting
the Workers’ Safety Represen-
tatives, prepares and regularly
updates the risk assessment
document. The document was
last updated on August 31¢,
2023. The assessment and the
related document are updated
whenever there are significant
changes to the company or-
ganisation, such as to affect
workers’ exposure to risk and
following the biennial assess-
ment of the risk of work-relat-
ed stress.

\

Work-Related Stress

CA Auto Bank S.p.A. assesses
work-related stress unless there
are substantial changes in the
production process or work
organization that could impact
worker health and safety. The
latest update of the work-relat-
ed stress assessment took place
in July 2023, indicating that the
risk level falls within the green
area (non-significant risk).

Workers’ training in health and
safety

All parties (managers, supervi-
sors, safety officers, employee
safety representatives, emer-
gency and first aid personnel)
involved in various capacities
in the preventive and perma-
nent safety management sys-
tem receive appropriate train-
ing for the performance of
their duties. Basic, specific and
refresher e-learning courses
are given to managers/super-
visors/workers and employee
safety representatives, while
first aid and evacuation per-
sonnel receive face-to-face
training from external instruc-
tors. Training is conducted dur-
ing paid working hours and is
evaluated with final tests.

All training documents (atten-
dance record, final test and
certificates) are stored elec-
tronically in the Prevention and
Protection Service office.

Accidents at work

During the period under re-
view, 13 accidents occurred in
the Group (including 8 work-
related accidents and 5 in iti-

nere accidents). The accidents
are broken down as follows: 3
in ltaly (including 2 work-re-
lated), 4 in France (including
3 work-related), 2 in Portugal
(including 1 work-related) and
4 in Spain (including 2 work-
related). None of the accidents
had a significant impact on the
life and health of employees.
Personal Protective Equipment
(PPE) and Collective Protec-
tive Equipment (CPD) are not
provided in the Group’s work
activities (video terminal em-
ployees).
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HEALTH AND SAFETY AT WORK
GRI Disclosures 403-9 a. iii) and v) of GRI 403: Occupational Health and Safety 2016

Accident rate 31/12/2023 31/12/2022 31/12/2021

Number of accidents occurred at work 8 12 2

Frequency Index

equal to [(humber of accidents* 1 million) /
(hours paid by regular employees, including
regular hours plus overtime hours worked by

. ) 2,0 3,47 0,46
employees, and excluding major causes of
absence, vacation, sick days, unemployment
benefit periods, etc.)]= 4,370,334
Detail of accidents by market 31/12/2023 31/12/2022 31/12/2021
France 3 3 1
Germany 2 1 2
Italy 1 1 -
Portugal 2 5 -
Spain & Morocco - 2 -
UK 8 12 3

The number of Leasys Group
employees who had an acci-
dent during 2022 is 2.
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HUMAN

RIGHTS CLUSTER

RELEVANT TOPICS

DIVERSITY, EQUAL OPPORTUNITIES AND HUMAN RIGHTS

DIVERSITY, EQUAL OPPORTUNITIES
AND HUMAN RIGHTS

DECENT WORK
AND ECONOMIC
GROWTH

GENDER
EQUALITY

i

Respect for people’s funda-
mental rights is an important
driver for the CA Auto Bank
Group in its role as an interme-
diary and in the value chain that
involves not only the Group’s
stakeholders, but above all its
employees.

All Group companies respect
and work to ensure the right to
diversity and equal opportuni-
ties for all employees.

For the CA Auto Bank Group,
the Code of Conduct (herein-
after referred to as the “Code”)
is an important tool for ensur-
ing a working environment that
embodies the highest ethical
standards of business conduct.
In fact, the Code includes a spe-
cific section dedicated to social
and environmental issues, and
provides guidelines to prevent
and redress discriminatory
treatment, maintain diversity
and gender equality, and sup-
port the fight against harass-
ment. In addition, two princi-
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ples are specifically dedicated
to ensuring the implementation
of an environmental protection
and community support strat-

eqgy.

CA Auto Bank’s integrity sys-
tem is thus the foundation of
the Group’s corporate gover-
nance and includes a critical
framework of principles, poli-
cies and procedures.

The whistleblowing system
makes it possible to report vi-
olations of the Code and any
other rules, laws and regula-
tions (both national and EU)
applicable to Group companies
(i.e. subsidiaries and branches).
In fact, in accordance with the
provisions of Bank of Italy Cir-
cular No. 285, this system al-
lows employees to report acts
or facts that may constitute a
violation of the Bank’s rules.

The CA Auto Bank Group’s
Code of Conduct clearly for-
malizes and establishes the

commitment of all Group com-
panies to handle reports from
employees in such a way that
they are carefully analyzed and
properly investigated. The per-
sonnel designated to analyze
such reports must first and
foremost evaluate the alleged
violations of the Code or other
applicable regulations. In addi-
tion, he or she must also give
appropriate attention to any
other expressions of concern
or reports of problems raised
by employees, as these are also
circumstances that must be
properly investigated. Finally,
the investigation may be con-
ducted with the assistance of
qualified personnel or experts
in the field, if deemed neces-
sary. If misconduct is detected
and established, the necessary
and appropriate corrective ac-
tion will be taken, regardless of
the level or hierarchical posi-
tion of the personnel involved.
All cases investigated are fol-
lowed through to final resolu-
tion.

Confidentiality is a fundamen-
tal principle, and, with some
exceptions due to local legisla-
tion, reports can be submitted
anonymously. All information
provided, including the iden-
tity of the individual making the
report, is shared on a “need-
to-know” basis with those re-
sponsible for evaluating the re-
port, investigating the potential
violation and implementing any
necessary corrective actions.

Retaliation of any kind is not
permitted or tolerated: CA Auto
Bank Group expressly prohibits
any member of the Company
from engaging in any vindictive

EMPLOYEES

or discriminatory acts or atti-
tudes toward those who have
made a report or cooperated in
the investigation. Anyone who
retaliates against such individu-
als will be subject to disciplin-
ary action, up to and including
dismissal. In fact, the basic prin-
ciples guiding the Group’s con-
duct prohibit, with respect to
any employee, any form of de-
motion, dismissal, suspension,
threat, harassment, coercion to
take certain actions or intimida-
tion as a result of reporting, in
good faith, unethical behavior
or participating in an investiga-
tion of facts or acts contrary to
the Code.

GRI Disclosure 2-7: General Disclosure 2021

The CA Auto Bank Group shares
the principles of the United Na-
tions (“UN”) Universal Decla-
ration of Human Rights, the
International Labor Organiza-
tion (“ILO”) Conventions, and
the Organization for Economic
Cooperation and Development
(“OECD”) Guidelines for Multi-
national Enterprises, and incor-
porates them into its Code of
Conduct. No incidents of dis-
crimination were identified dur-
ing the year.

The Group structurally applies
equal opportunity and non-dis-
criminatory compensation poli-
cies (both fixed and variable).

31/12/2023 31/12/2022 31/12/2021
No. Total employees 2,289 2,047 2,446
Average age 43,6 44,5 44,6
No. women 1,047 978 1,187
of whom managers 183 181 204
of whom white collars 864 797 983
Part-time
no. Employees with part-time contract 132 N3 136
of whom women 120 107 128
of whom men 12 6 8
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FIGHT AGAINST

CORRUPTION
CLUSTER

RELEVANT TOPICS

COMBATING CORRUPTION AND PROMOTING INTEGRITY IN THE BUSINESS

FIGHT AGAINST CORRUPTION
AND ADVANCEMENT OF BUSINESS INTEGRITY

The CA Auto Bank Group has
adopted guiding principles to
identify and apply the highest
ethical standards in the con-
duct of its business through
the adoption of the Group
Code of Conduct (hereinafter
the “Code”). This document
constitutes the cornerstone
of the Group’s conduct, which
must be based on the funda-
mental and inescapable con-
cept of integrity on which the
Group’s corporate governance
is founded and which includes
principles, policies and pro-
cedures resulting from the
combination of the company’s
experience, the constantly up-
dated research of the regula-
tory reference framework and
the best operational practices,
together with the critical and
comparative analysis of ethics
and corporate compliance.

The topic of anti-corruption
is currently included in CA
Auto Bank’s Code of Conduct
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(document published on the
company intranet and there-
fore communicated through
this channel to all employ-
ees), as is conflict of interest,
a topic that cuts across busi-
ness functions. In particular,
since the fight against corrup-
tion is considered of crucial
importance for the pursuit of
the highest objective of the
greater good of both the com-
pany and the community in
which we live and operate, the
CA Auto Bank Group adheres
to and respects the values
of honesty, integrity, loyalty,
transparency and impartiality.

The anti-corruption compo-
nent incorporates all those
fundamental principles aimed
at the application of appropri-
ate measures to prevent, de-
tect and discourage any cor-
rupt practices, including “zero
tolerance” in case of detection
of corrupt behavior. Other ar-
eas that are duly regulated

and monitored include gifts
and invitations, preferential
payments, conflicts of inter-
est, patronage, sponsorship
and lobbying activities, which
are to be considered highly
sensitive and, as such, duly
regulated within the Group’s
policy framework and con-
sequently integrated into the
relative processes.

The risk is mitigated by the
anti-corruption program at
Group level, which includes
different safeguards, includ-
ing risk mapping, periodic
training and the set of internal
controls.

CA Auto Bank has long had
an Organizational Model pur-
suant to Legislative Decree
231/2001 which contains,
among others, the description
of the Anti-Corruption princi-
ples. During 2023, there were
no events that had a negative
impact on business integrity,

particularly events related to
corruption or conduct con-
trary to free competition.
Furthermore, the dedicated
portal for reporting potential
wrongdoing (whistleblowing)
that the bank has made avail-
able to all employees and third
parties has not received any
reports in this regard.

In order to further strengthen
the culture of business integ-
rity throughout the Group,
the Board of Directors of CA
Auto Bank approved a special
Anti-Corruption Policy in July
2022 and appointed the Head
of Compliance, Supervisory
Relations & Data Protection as
Anti-Corruption Officer in May
2023.

The principles described in
the new Anti-Corruption Poli-
cy stem from CA Auto Bank’s
commitment to integrity and a
sustainable way of doing busi-
ness. Through this Policy and
its principles, the Board of Di-
rectors of CA Auto Bank, the
Chief Executive Officer and
General Manager, and the rest
of Top Management explicitly
require the Group to adhere
to the core values of integrity,
transparency, and account-
ability, consistently through-
out the Group and in all ju-
risdictions where business is
conducted, and to promote a
culture of compliance in which
corruption is never accept-
able. With a view to continuing
to strengthen its Anti-Corrup-
tion program, during 2023, CA

Auto Bank provided all Group
employees with new online
training on Anti-Corruption
and a review of the anti-cor-
ruption risk mapping in all
companies.

Also taking into account the
increasing attention of Italian
and EU authorities on Anti-
corruption and the increase
of new offense schemes, the
Company will continue to
monitor the evolution of the
regulatory framework and
best market practices in or-
der to adequately enhance the
prevention system currently
applied to the Group’s pro-
cesses and business.

As for the ltalian market, on
November 16™, 2022, the Anac
(National Authority for Anti-
Corruption) Council approved
the National Anti-Corruption
Plan (NAP) 2022, which aims
to strengthen public integrity
and the design of effective
corruption prevention in gov-
ernment while simplifying and
speeding up administrative
procedures
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The CA Auto Bank Group car-
ries out its activities in the tax
field through the definition, by
the parent company, of guide-
lines, principles and rules for
the application of tax laws by
its direct or indirect subsidiar-
ies, in order to ensure com-
pliance with tax laws and to
contain tax risk, i.e. the risk of
operating in violation of tax
laws or in contrast with the
principles or aims of the sys-
tem in the various jurisdictions
in which the Group operates.

The Group has established a
relationship of utmost trans-
parency and full cooperation
with the tax authorities: as
such, over the years CA Auto
Bank has promoted forms of
dialogue (unilateral and bilat-
eral rulings) in order to create
stronger relationships with the
tax authorities. The Tax de-
partment is the corporate unit
of CA Auto Bank that:

* monitors external regu-
lations and ensures that
they are translated into the
Group’s internal guidelines,
processes and procedures ;

e continuously identifies and
interprets the tax regulations
applicable to the companies
of the Group (banking and
commercial companies) in or-
der to ensure an unambiguous
and shared interpretation;

e assesses the impact of the
applicable regulations on
company processes and the
consequent adoption of pro-
cedural changes to mitigate
the risk of non-compliance.

VOLUNTARY ESG REPORT 2023

Tax management is carried
out through the involvement
of the Tax department in the
planning and definition of cor-
porate and product choices.
Special attention is paid to re-
ducing the interpretative un-
certainty arising from complex
regulations: in order to miti-
gate this risk, there is frequent
dialogue with the tax authori-
ties through the submission of
rulings.

The Tax department is also
assigned tax compliance ac-
tivities as part of its duties.
With reference to the latter
activities, the Tax department
defines the monitoring and
control system for the tax risk
relating to the company’s pro-
cesses, carries out the planned
first-level control activities,
while the Compliance depart-
ment supervises the correct
performance of the com-
pliance activities as well as
compliance with the defined
methodologies and standards,
acquiring the results and coor-
dinating the periodic report-
ing.

In order to ensure an ade-
quate level of management
and control of tax risk, the Tax
department has defined and
implemented a procedure for
the management of tax obli-
gations in which the “tax risk
areas” have been identified
through a link between tax ob-
ligations and tax-relevant pro-
cesses/products.

Through this procedure the
potential tax risks deriving
from the activities of the com-
panies of the CA Auto Bank
Group are pinpointed.

Operational and managerial
conduct guidelines in terms of
taxation have therefore been
prepared for each tax obliga-
tion applicable to Group com-
panies for the various corpo-
rate functions involved in the
management of business pro-
cesses and/or the manage-
ment of tax compliance.

These guidelines also consti-
tute the basis of support for
the performance of second-
level control activities that are
assigned to third-party orga-
nizations. In detail, the assess-
ment of tax risk is carried out
by adopting the methodology
defined by the Compliance
department.

The potential risk is determined
and an assessment of the ad-
equacy and effectiveness of
the organizational and control
measures is carried out.

During 2023 the Group rec-
ognized income taxes for the
year amounting to €158 mil-
lion. As far as income taxes
are concerned, CA Auto Bank
opted for the branch exemp-
tion regime. Therefore, income
from permanent establish-
ments abroad is taxed locally.
Reference should be made to
the table “Country-by-Country
reporting” at the end of the

financial statements, for the
details required by GRI 207-4:
Country Reporting, as high-
lighted in the Content Index .
Below is the Public Disclosure
State by State as at Decem-
ber 31, 2023™ with the list of
Group companies by location,
nature of business, operating
income, number of employees,
profit or loss for the year and
related taxes:

[N1] CAAB - Consolidated Financial State-
ments as at Decdember 315, 2023
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AUSTRIA CA AUTO BANK GMBH BANKING 5,578 27 1,540 1,614
CA AUTO BANK S.P.A. (BELGIAN BRANCH) BANKING 10,466 41 3,672 2,716
BELGIUM
DRIVALIA LEASE BELGIUM S.A. NON-FINANCIAL a3) - (144) 144)
CZECH REPUBLIC DRIVALIA LEASE CZECH REPUBLIC S.R.O. NON-FINANCIAL (4,072) 177 8,178 2,840
CA AUTO FINANCE DANMARK A/S FINANCIAL 10,141 38 2,289 1,81
DENMARK
DRIVALIA LEASE DANMARK A/S NON-FINANCIAL (5,704) 12 1,914 2,400
CA AUTO FINANCE DANMARK A/S FILIAL | FINLAND FINANCIAL 5) 1 464) (353)
FINLAND
DRIVALIA LEASE FINLAND OY NON-FINANCIAL 400 104 6,015 4,807
CA AUTO BANK S.P.A. (FRENCH BRANCH) BANKING 23,433 120 13,306 7,898
FRANCE DRIVALIA FRANCE S.A.S NON-FINANCIAL (3,335) 77 (3,206) (2,999)
DRIVALIA LEASE FRANCE S.A. FINANCIAL 21,727 - 20,408 15,774
CA AUTO BANK S.P.A. (GERMAN BRANCH) BANKING 97,774 229 83,018 5717
GERMANY CA VERSICHERUNGSSERVICE GMBH NON-FINANCIAL 1,799 13 586 439
FERRARI FINANCIAL SERVICES GMBH FINANCIAL 29,063 42 18,359 13,213
CA AUTO BANK G.M.B.H. (HELLENIC BRANCH) BANKING 1,201 41 296 15
GREECE DRIVALIA LEASE HELLAS SM S.A. NON-FINANCIAL 6,269 7 3,942 2,830
CA AUTO INSURANCE HELLAS S.A. NON-FINANCIAL 429 - 360 279
CA AUTO BANK S.P.A. (IRISH BRANCH) BANKING 88 2 (556) 489)
IRELAND CA AUTO REINSURANCE DAC NON-FINANCIAL 10,784 3 8,641 7,495
DRIVALIA LEASE IRELAND LTD NON-FINANCIAL (1,850) 80 8,672 7,597
CA AUTO BANK S.P.A. BANKING 252,270 465 346,847 282,148
ITALY
DRIVALIA S.P.A. NON-FINANCIAL 25,089 1o 88,661 84,076
MOROCCO DRIVALIA LEASE ESPANA S.A.U. (MOROCCAN BRANCH) FINANCIAL 1,364 3 716 386
CA AUTO FINANCE NORGE AS FINANCIAL 76 1 (519) (395)
NORWAY
DRIVALIA LEASE NORGE AS NON-FINANCIAL (4,903) 64 1,193 1,353
CA AUTO FINANCE NEDERLAND B.V. FINANCIAL 5,385 33 964 729
THE NETHER-
FINDIO N.V. FINANCIAL 8,146 16 1,620 1,216
LANDS
DRIVALIA LEASE NEDERLAND B.V. NON-FINANCIAL 2) 1 (159) (129)
CA AUTO BANK S.P.A. S.A. (POLSKA BRANCH) BANKING 10,906 46 7,872 6,348
POLAND
DRIVALIA LEASE POLSKA SP Z O.0. FINANCIAL 859 2 (351) (287)
CA AUTO BANK S.P.A. (PORTUGUESE BRANCH) BANKING 8,781 44 5,508 4,080
PORTUGAL
DRIVALIA PORTUGAL S.A. NON-FINANCIAL (2,884) 38 966 593
CA AUTO FINANCE UK LTD. FINANCIAL 47,551 143 24,073 18,416
UNITED
DRIVALIA LEASE UK LTD. FINANCIAL 4,476 5 33,142 25,303
KINGDOM
DRIVALIA UK LTD NON-FINANCIAL (1,276) 90 7177 5,941
CA AUTO BANK S.P.A. (SPANISH BRANCH) BANKING 33,494 86 38,576 26,997
SPAIN DRIVALIA LEASE ESPANA S.A.U. FINANCIAL 8,435 - 14,268 10,689
DRIVALIA ESPANA S.L.U NON-FINANCIAL (1,233) 76 1,701 1,275
SWEDEN CA AUTO FINANCE SVERIGE AB FINANCIAL 570 1 (1,016) (792)
SWITZERLAND CA AUTO FINANCE SUISSE SA FINANCIAL 17,676 51 9,197 7,302
Total
ota Gr?up 618,943 2,289 757,262 600,113
companies
Consolidation
adjustments (60,651) (203,209) (199,907)
Group total 558,292 554,053 400,206
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METHODOLOGICAL

NOTE

Although the CA Auto Bank
Group is exempt by law from
the obligation to prepare a Con-
solidated Non-Financial State-
ment (DNF) in 2023, it has cho-
sen to prepare the Voluntary
ESG Report, which summarises
the Group’s commitments, poli-
cies, processes and results on
environmental, social, person-
nel management and human
rights issues. The CA Auto Bank
Group’s Voluntary ESG Report
is compiled in accordance with
the GRI Standards 2021 under
the ‘with reference to’ report-
ing option. The GRI Standards
are currently the most widely
used and internationally recog-
nised model for The Voluntary
ESG Report, subject to limited
review by PricewaterhouseCoo-
pers S.p.A. (PwC S.p.A)), is pub-
lished on the corporate website.

The CA Auto Bank Group com-
municates with its stakeholders
on non-financial issues identi-
fied as relevant through a ma-
teriality analysis that considers
the Group’s activities and char-
acteristics. This communication
aims to ensure that stakeholders
have a clear understanding of
the organizational model, poli-
cies, key risks, and performance
indicators. The identification
and selection of the contents of
this Voluntary ESG Report were
made to ensure an understand-
ing of the Group’s activities, their
performance, results and im-
pact, also in consideration of the
GRI Standards principles of rel-
evance, inclusiveness, sustain-
ability context and complete-
ness.The decision to keep the
materiality analysis unchanged
with respect to that performed

REPORTING PROCESS

All  corporate departments
contribute to the preparation of
the contents of the Voluntary
ESG Report. Data collection is
centralized and the reporting

process has followed an inter-
nal policy, called “17.G.04. ESG
Policy”, published on the com-
pany intranet. This document
governs the process, activities,

REPORTING SCOPE

The scope of the Voluntary
ESG Report by the CA Auto
Bank Group is the same as that
of the Consolidated Financial
Statements for the year ended
December 31, 2023, as speci-
fied in “Part A - Accounting

Policies, A.1 - General Part,
Section 3 - Scope and Methods
of Consolidation” of the Notes
to the Financial Statements.
Directly measurable quantita-
tive data have been reported
using estimates where neces-

[12] FCA Bank Group - Consolidated Financial Statements as at December 31t, 2022
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by FCA Bank, pertaining to the
reporting year 2022, reflects the
organisation’s willingness to go
in continuity with what has been
carried out in the past. The up-
date of the materiality analysis
will be performed in line with the
upcoming regulatory and meth-
odological changes (CSRD,
ESRS, dual materiality) in a time-
ly, strategic and structured man-
ner, in line with the expectations
of its Stakeholders.For further
details regarding the methodol-
ogy for the preparation of the
above materiality analysis 2022
(FCA Bank), please refer to the
Company’s Report and Consoli-
dated Financial Statements as
at 315t December 2022%. Please
note that this Voluntary Report
only concerns the reporting pe-
riod from January 1%, 2023 to
December 31, 2023.

roles and responsibilities of the
Group departments and bodies
involved in the preparation, ap-
proval and publication.

sary. Below are the formulas
and assumptions used to cal-
culate quantitative indicators,
where not explicitly provided
for in the GRI Standards.

GRI CONTENT
INDEX

Declaration of use

The CA Auto Bank Group has reported the information
mentioned in this GRI content index for the period from 1t
January 2023 to 315t December 2023 with reference to the
GRI Standards

Use of GRI 1

GRI1- Core Principles - version 2021

STANDARD GRI DISCLOSURE
PAGE NUMBER
UNIVERSAL STANDARDS
2-1 Organizational details 6-8
2.2 Entities included in the organization’s sustainability 90-94
reporting
2-3 Reporting period, frequency and contact point 95-96
2-5b) External assurance 94, 98-101
2-6 Activities, value chain and other business relationships 57-60
2-7 a), b) D, i), iv), v) Employees 72-73
2-9a),b)ec) Governance structure and composition 9-13, 26-29
2-22 Statement on sustainable development strategy 2
2-27 Compliance with laws and regulations 50-51, 65
2-29 Approach to stakeholder engagement 20-25
2-30 Collective bargaining agreements 81
GOVERNANCE
201-1a) Direct economic value generated and distributed 64
205-2 b) Communication and training about anti-corruption 88-89
policies and procedures
205-3 Confirmed incidents of corruption and actions taken 88-89
206-1 Legal actions for anti-competitive behavior, anti-trust, 88-89
and monopoly practices
207-1 a), iii) Approach to tax 90-92
207-2 a), i) iii) Tax governance, control, and risk management 90-92
207-3 &), ) Stakeholder engagement and management of con- 90-92
cerns related to tax
207-4 a), b), ), i), i, Country-by-country reporting 92

Vi) ix) e ©)
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ENVIRONMENT

PAGE NUMBER

KEY PERFORMANCE INDICATORS NON GRI

PAGE NUMBER

302-1 Energy consumption within the organization 43
305-1 Direct (Scope 1) GHG emissions 43-44
305-2 Energy indirect (Scope 2) GHG emissions 44-45
305-3 Other indirect (Scope 3) GHG emissions 45-47
305-4 GHG emissions intensity 48

Economic performance and value creation 63-68
- Own Funds 63
- Leverage ratio 63
- Rating Moody's 64
Dealer and customer relations 56
Customer Satisfaction 57-60
Innovation and digitalization 66-68
Customers who have downloaded the Customer Portal app 67
Employees enabled to work remotely 67
News published on the portal 67
Content published on LinkedIn 67
Increase in LinkedIn followers 67
Transparency in services and business, financial inclusion 49-51
Number of complaints 51-52
Welfare, employment and dialogue with social partners 80
Absences 81
Welfare and safety of workers 82
Accident detail by market 85

GRI STANDARD SOCIAL DISCLOSURE PAGE NUMBER

401-1a) e b) New employee hires and employee turnover 74-76

401-3 a), b), ©), e) Parental leave 81

403-2 Hazard identification, risk assessment, and incident 82-83
investigation

403-5 Worker training on occupational health and safety 83

403-6 Promotion of worker health 83

403-9 a),iii) ev) Work-related injuries 83-85

404-1a) 1) Average hours of training per year per employee 77
Percentage of employees receiving regular

404-3 - 78
performance and career development reviews

405-1a), (i) e b). Diversity in governance bodies and among employees 9, 71

406-1 Incidents of discrimination 86-87
and corrective actions taken

4181 Substantiated complaints concerning breaches of 56

customer privacy and losses of customer data
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INDEPENDENT
AUDITOR’S REPORT .
ON THE VOLUNTARY .

ESG REPORT Independent auditor’s report on the Sustainability Report

To the Board of Directors of Credit Agricole Autobank Group SpA

We have been engaged to undertake a limited assurance engagement on the Sustainability Report of
Credit Agricole Autobank Group SpA and its subsidiaries (hereinafter also the “Group” or “CA
Autobank Group”) for the year ended 31 December 2023.

Responsibilities of the Directors for the Sustainability Report

The directors of CA Auto Bank SpA are responsible for the preparation of the sustainability report in
accordance with the Global Reporting Initiative Sustainability Reporting Standards defined by the GRI
- Global Reporting Initiative (“GRI Standards”), as described in the “Methodological Note” section of

j the sustainability report.

The directors are also responsible for such internal control as they deem necessary to enable the
p“'c preparation of a sustainability report that is free from material misstatement, whether due to fraud or
€rTor.

The directors are also responsible for defining the Group's objectives in relation to sustainability
performance, as well as for identifying stakeholders and significant aspects to be reported.

Auditor’s Independence and Quality Control

We are independent in accordance with the principles of ethics and independence of the Code of
Ethics for Professional Accountants (including the International Independence Standards) issued by

CREDIT AGRICOLE AUTOBANK GROUP SPA the International Ethics Standards Board for Accountants (IESBA Code) based on fundamental
principles of integrity, objectivity, professional competence and diligence, confidentiality and

INDEPENDENT AUDITOR’S REPORT ON THE professional behavior.

SUSTAINABILITY REPORT

Our audit firm applies the International Standard on Quality Management 1 (ISQM 1 Italia), which
requires to set up, implement and operate a quality management system that includes policies and

YEAR ENDED 31 DECEMBER 2023 procedures on compliance with ethical principles, professional principles and applicable laws and
regulations.

PricewaterhouseCoopers Business Services Srl

Societd a responsabilita limétata a socio unico

Sede Jegale: Milano 20145 Piazza Tre Torri 2 Tel. 02 725001 Cap. Sce. Euro 100.000,00 Lv. - CF, ¢ P.IVA ¢ Reg. Imprese Milano Monza Brianza
Laxli 06234620068 ~ Altri Uffici: Bard 70122 Via Abate Gimuna 72 Tel. 080 5640311 Fax 080 5640340 - Bologna 40124 Via Lulgi Cardo Faripd 12
Tel. 051 6186211 - Bol. 39100 Via Al dro Volta 13A Tel, 0471 066650 - Brescia 25121 Viale Duca d'Aosta 28 Tel. 030 3697501 -
Cagliari 00125 Viale Diaz 29 Tel. 070 6848774 « Firenze 50121 Viale Gramsel 15 Tel 055 2482811 Fax 055 2482809 - Genova 16121 Plaza
Piccapietra ¢ Tel, 010 20044 - Napoli Bo12t Via ded Mille 16 Tel. 081 36181 - Padova 35138 Via Vicenza 4 Tel, 030 57347 Fax 040 8734390 |
Rubanoe 25030 Via Belle Putte 36 - Palermo 9o141 Via Marchese Ugo 60 Tel. 091 6256313 Fax 001 7820221 | 90139 Via Roma 457 Tel 091
G752313 - Parown 43121 Viale Tanara 20/A Tel. 052t 27301 Fax 0521 781844 ~ Pescara 65127 Plazza Ettore Troilo 8 - Roma 00154 Largo
Fochetti 29 Tel. 06 6420731 - Torino 10122 Corso Palestro 10 Tel, 011 5775211 Fax 011 5773269 - ‘Trento 38121 Viale della Costitudene 39 Tel,
0401 297004 Fax 0461 230077 | 38121 Via Adalberto Libera 13 - Treviso 31100 Viake Felissent 9o Tel. 0422 315711 Fax 0422 315798 -Trieste
24125 Via Cesitre Rattisti 18 Tel 040 2480781 Fax 040 364737 - Verona 37125 Via Francia 21/C Tel. 045 8263001

Societd soggetts all‘attivita di direzione ¢ coordi della Price houseCoopers Italia Sd
www.pwe.com /it
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Auditor’s Responsibilities

It is our responsibility to express, based on the procedures performed, a conclusion regarding the
conformity of the sustainability report with the requirements of the GRI Standards. Our work was
carried out in accordance with the criteria set out in the International Standards on Assurance
Engagements ISAE 3000 (Revised) - Assurance Engagements Other than Audits or Reviews of
Historical Financial Information (hereinafter also “ISAE 3000 Revised”), issued by the International
Auditing and Assurance Standards Board (IAASB) for limited assurance engagements. This standard
requires planning and performing procedures to obtain a limited level of assurance that the
sustainability report is free from material misstatement.

Therefore, our review involved less work than would be necessary to perform a full review in
accordance with ISAE 3000 Revised (reasonable assurance engagement) and, consequently, does not
allow us to be confident that we have become aware of all significant facts and circumstances that
could be identified by performing such a review.

The procedures performed on the sustainability report were based on our professional judgment and
included interviews, mainly with company personnel responsible for preparing the information
presented in the sustainability report, as well as document reviews, recalculations and other
procedures aimed at obtaining evidence deemed useful.

In particular, we performed the following procedures:

1) analysis of the process of defining the relevant topics reported in the sustainability report with
reference to the methods of: analysis and understanding of the reference context in which the
organization operates, identification, assessment and prioritization of the current and
potential impacts generated in its activities and business relationships and internal validation
of the results of the process;

2)  understanding of the processes underlying the generation, detection and management of
significant qualitative and quantitative information included in the sustainability report. In
particular, we conducted interviews with the management staff of CA Auto Bank SpA and
performed limited documentary checks in order to collect information about the processes and
procedures that support the collection, aggregation, processing and transmission of non-
financial data and information to the function responsible for preparing the sustainability
report.

Furthermore, for significant information, taking into account the activities and characteristics of the
Group, we have carried out the following procedures for CA Auto Bank SpA:

a)  with reference to the qualitative information contained in the sustainability report, we
have conducted interviews and acquired supporting documentation to verify its
consistency with the available evidence;

b) with reference to quantitative information, we have carried out both analytical
procedures and limited documentary checks to ascertain on a sample basis the correct
aggregation of the data.
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Conclusion

Based on the work carried out, no elements have come to our attention that lead us to believe that the
sustainability report of the CA Auto Bank Group for the financial year ended 31 December 2023 has
not been prepared, in all material respects, in accordance with the requirements of the GRI Standards
as described in the “Methodological note” paragraph of the sustainability report.

Milan, 277 September 2024

PricewaterhouseCoopers Business Services Srl

Francesco Ferrara
(Partner)

This report has been translated from the Italian original solely for the convenience of international
readers. We have not performed any controls on the Sustainability Report 2023 translation.
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OUR MANTRA:
RESPONSIBLE
GROWTH

Editorial by Giacomo Carelli,
CEO of CA Auto Bank and Chairman of Drivalia

transformations, driven by technological innovation and by the
transition towards increasingly sustainable mobility, due to the
need to adapt to environmental challenges.

The automotive sector is experiencing a period of deep

CA Auto Bank, as the “Mobility Bank for a better planet”, has the
ambition to lead the ongoing energy transition, making access to zero-
and low-emission vehicles increasingly affordable for all, thanks to
its financial solutions and the rental and mobility plans offered by its
subsidiary Drivalia.

We have the opportunity

to turn mobility challenges

into opportunities for positive
impact, leading the way towards
a greener, fairer and more
connected world.

This objective is in full harmony with that of our shareholder, CA Personal
Finance & Mobility, and that of the entire Crédit Agricole Group: to act
every day in the interest of our customers and society.

We are inspired by a profound conviction of the need, nowadays, for
corporate social responsibility and a transition towards an economy
that puts people first and respects the environment.

EDITORIAL BY GIACOMO CARELLI 107
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In almost one hundred years of history, our vocation to “democratize
the car” has remained the same - applied, today, to sustainable
mobility. What has changed is the way in which we want to achieve this
objective, that is, by generating profit in a virtuous way. In other words,
a profit that has a positive environmental and social impact, respecting
employees, suppliers, customers, the territory and the community. An
example of this commitment is the goal to have, by 2030, 80% of our
portfolio finance new fully-electric or hybrid vehicles.

corporate social
responsibility and
a transition towards
an economy

We will increasingly pursue responsible growth. To formalize our
commitment, in April we presented the first Sustainability Plan of the
CA Auto Bank Group. Starting from our Purpose - “Creating mobility
solutions every day for a better planet” - the Plan brings together all
the Group’s environmental, social and business management objectives
and outlines its ESG (Environmental, Social and Governance) strategy
from here to 2026. It is not a declaration of intent but a cornerstone of
the strategy of CA Auto Bank and Drivalia.

We are called to lead the change towards a more sustainable and
inclusive future. We have the opportunity to turn mobility challenges
into opportunities for positive impact, leading the way towards a
greener, fairer and more connected world.

We will use our commitment and passion to create solutions that take
into consideration the social and environmental impact of our actions,
as well as the economic one, reaffirming our role as the Mobility Bank
for a better planet.

108 VOLUNTARY ESG REPORT 2023 EDITORIAL BY GIACOMO CARELLI 109




WHO WE ARE:
THE MOBILITY
BANK FOR

A BETTER PLANET

C Auto Bank is the digital bank specializing in sustainable
Amobility. With operations in 19 countries, it provides a

wide range of financing, rental and mobility services with
innovative and flexible banking products.

With a century of experience and success, we leverage the strength
and driving vision of the Crédit Agricole Personal Finance & Mobility
Group. This blend of tradition and innovation enables us to pursue the
ambitious goal of becoming one of the leading independent players
in auto, rental, and mobility financing. Our reach extends to various
sectors, including cars, motorcycles, leisure, marine, agriculture, light
and heavy commercial vehicles, all with a strong focus on green
mobility.

Through Drivalia, our subsidiary dedicated to rental and subscription
solutions, we offer a full range of mobility plans, especially sustainable
ones. These include electric car sharing, car subscriptions. and rentals
for short-, medium- and long-term durations.

This blend of tradition and
innovation enables us to pursue
the ambitious goal of
becoming one of the leading
independent players

in auto, rental,

and mobility financing.
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OUR CONTEXT:
S TRENDS OF
NEW MOBILITY

our mission has remained

essentially the same: to
satisfy people’s desire and
drive for mobility. Mobility, in
the broadest sense, has always
been a primary need but also
an opportunity, for growth,
for meeting, for learning, for
change, for knowledge.

I n an ever-changing world,

Today, everything in the
world of mobility has evolved
rapidly. As many say, we are
in the midst of a revolution.
Some of the major trends
underpinning it are:

VOLUNTARY ESG REPORT 2023

@,
ENERGY
TRANSITION

The energy transition is
a key trend to watch for
the future of mobility in
Europe.

It represents a growing
trend, especially with
regard to electric
vehicles. While in

2021 there were over
870,000 BEVs in Europe
(approximately 9% of
the total number of new
registered cars), in 2023
the share of BEVs rose
to 1.5 million in 2023
(14.6% in the total of
new cars registered in
that year).

'o
MOBILITY AS
A FINANCE-

DRIVEN
ECOSYSTEM

The transition is leading
to a true ecosystem, in
which the importance of
ensuring access to credit
and vehicles will grow.
The size of both the
European leasing market
(in terms of production)
and the loan market (in
terms of outstanding
amount) are projected to
grow at a CAGR of 4.51%
and 6.29%, respectively,
from 2023 to 2029. In
this scenario, the role

of companies like the

CA Auto Bank Group is
critical.

DIGITALIZATION
AND
E-COMMERCE

Digitalization is
transforming mobility,
integrating e-commerce
and digital services for
faster and more intuitive
management.

Bookings, payments
and fleet management
take place online,
improving access

and customization of
transport services,
making the experience
more convenient and
immediate.

More and more people
are expected to buy
their cars directly
through e-commerce. A
change that also affects
the used car market.

NEW BANKING
PRODUCTS

Increasingly advanced
credit products will be
introduced, including
one in line with the
recent “Buy now, pay
later” trend (BNPL),
which is growing rapidly
across Europe.

The value of BNPL
transactions is expected
to reach €16.5 billion in
2025, with a CAGR of
12% from 2020 to 2025.

-—
[
o

Sl

USERSHIP
AND CAR
SUBSCRIPTION

All of these changes are
leading to a new way

of moving around that
replaces the concept

of personal vehicle
ownership with the
concept of usership:
mobility becomes a
service to be used

when needed. In the
future, mobility services,
such as innovative

car subscriptions, will
become more common,
offering access to
vehicles without the
costs and responsibilities
of ownership, meeting
modern mobility needs
and promoting a culture
of sustainable use.
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THE CA AUTO BANK’S
COMMITMENT AND
THE SUSTAINABILITY
PLAN

Interview with Valentina Lugli
Head of Communication & ESG at CA Auto Bank

Why does CA Auto Bank care about Sustainability? {
Our commitment to sustainability is driven by a long-term approach !
rather than short-term gains. This focus ensures that we can grow
sustainably over time and build a resilient business. Lasting success ||
is based on sustainable practices that benefit our company, the

environment, and future generations. We aim to create value not only

for shareholders, but for all stakeholders - i.e., employees, customers,

suppliers, and the wider community - and to foster trust and loyalty.

The driving force

behind our commitment
is the will to create value
for the planet.

Why is the integration of ESG principles important for CA Auto

Bank’s success?

We believe integrating ESG principles is critical for our success, both

externally and internally. Externally, sustainability attracts B2B and B2C

customers, as investors and consumers value companies committed ; i
to environmental and social issues. This increases our competitive v
advantage and fosters customer loyalty. In addition, our sustainable

approach improves access to resources, such as subsidized financing

and public funds, as it allows us to build strong relationships with

communities and governments. It also enhances our reputation, which

attracts investors and talents, and helps us access international markets

that favor companies with strong ESG credentials.
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And what are the internal reasons?

Sustainability initiatives have significant internal benefits. First, they
improve productivity by attracting talents and motivating our staff.
Employees increasingly seek out companies committed to positive
environmental and social impacts, leading to higher satisfaction and
lower turnover rates. Second, these initiatives optimize investments
andassets,ensuringlong-termreturns through sustainableequipment
and facilities. By avoiding investments vulnerable to environmental
risks, we promote efficient growth. Third, sustainability efforts
improve business performance by reducing operating costs. Lastly,
they drive innovation by inspiring creative solutions to environmental
challenges and fostering a culture of innovation.

turn this challenge
into an opportunity

All this has led the CA Auto Bank Group to create its first
Sustainability Plan. Why is this an important step?

Since its inception, CA Auto Bank has paid special attention to
environmental, social, and governance issues and has embarked on
a journey to integrate them into its strategies.

The driving force behind our commitment is the will to create value
for the planet. In this spirit, we have developed a corporate culture
inspired by ESG principles and presented our first Sustainability Plan,
which aims to define and formalize our ESG goals with a three-year
time horizon, from 2024 to 2026.

The Plan is structured according to the four ESG pillars of CA
Auto Bank: Sustainable Mobility, Innovation and Digitalization,
Environment, and People. This has allowed us to define ambitious
objectives that connect the Bank’s business with the requirements
of the stakeholders. In addition, these objectives fulfil regulatory
expectations on sustainable finance, climate and environmental
governance. We are not talking about something that should remain
a theory, but something very tangible that requires the commitment
of all of us, at all company levels and in all countries. In a world where
mobility is crucial for our development, we have a unique chance to
turn this challenge into an opportunity to make a positive impact and
lead the way to a more sustainable and inclusive future.
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SUSTAINABILITY
PLAN 2024-2026

IDENTIFICATION OF THE MAIN OBJECTIVES
AND RELATED KEY PERFORMANCE INDICATORS

horizon (2024-2026). The organization of the plan will refer to
the CA Auto Bank ESG pillars coupled with the material topics
reported in the NFD 2022.

I t aims to define and formalize ESG goals with a three-year time

CE SUSTAINABLE MOBILITY

* Economic performance and value creation

* Relationships with dealers, customers and suppliers

e Transparency in services and business, financial inclusion
e Green finance and sustainable mobility

INNOVATION AND DIGITALIZATION

() * Innovation and digitalization
ﬁ e Security, privacy and reliability of services

e Environmental impacts and r'nanagement of climate challenges
 Diversity, equal opportunities and human rights

<. ENVIRONMENT
& |

PEOPLE

@(@ . Anti-corruptic;n and integrity in business

e ESG risk governance

* Welfare, employment and dialogue with social parties
e Training and human capital development

* Employees welfare and safety

 Diversity, equal opportunities and human rights




SUSTAINABLE
MOBILITY

ECONOMIC PERFORMANCE
AND VALUE CREATION

ima e Return on Assets 1.5%
A
A CET 1 Ratio (adopting the current regulation) 15%
1 0, . .
2‘ Inclusion of CSR objectives in the incentive system 1004’ of elloglble employees
A (weight 30%)

RELATIONSHIPS WITH DEALERS,

CUSTOMERS AND SUPPLIERS

CSR assessment of suppliers
prioritized by purchase volume

CSR assessment for all the new
tenders

Strenghtening of CSR requirements
for our suppliers

Introduction of CAPFM clauses
for all the new contracts

Customer complaints over active contracts

0.9% (average of the last 3 years)

CSR assessment of corporate customers

b3 b3

S S ¢ ¢

(] o o o

g : >[8) (>R
I\ I\ Fia S} H

Keeping the ESG assessment for
corporate customers
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TRANSPARENCY IN SERVICES
AND BUSINESS, FINANCIAL INCLUSION

ax
AAAAAAAA

Customer complaints on transparency
matters over active contracts

0.19%
(average of the last 3 years)

TIMELINE OF CA AUTO BANK
GROUP’S ESG COMMITMENT

@ Drivalia owned charging points 2,500

o@’ Financing of new BEV and hybrid vehicles 55%

Qf Financing of new BEV cars 35%
New BEV and PHEV additions as 25%

a percentage of total additions to the fleet
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INNOVATION AND
DIGITALIZATION

INNOVATION
AND DIGITALIZATION

D¢ Digitally signed financing documents as a o
. . 95%
AA o oA percentage of total yearly retail production
CA( Numb_er of pa_rtnershlps (proof of concept +75% vs 2023
A or projects) with start-ups

SECURITY, PRIVACY
AND RELIABILITY OF SERVICES

X Information Security Certification ISO 27001 | v

AAAAAAAA

\

ENVIRONMENT

ENVIRONMENTAL IMPACTS AND
MANAGEMENT OF CLIMATE CHALLENGES

CO2 emissions reduction (SCOPE 1, 2, 3)

-16% vs 2022 (same perimeter)

Company car fleet electrification

BEV > 50%
PHEV&BEV > 90%

ESG Risk Assessment methodology
(Physical and Transition Risks)

4 SCENARIQOS, European scope, Cost
of Risk and Residual Value considered

Operational risk alert linked
to a climate risk (Risk Strategy)

g § § g

o o o o
>R) >R >iI%) >R

e E EaaS) H

O alerts for loss > €300k
(target set from 2024 onwards)

\
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PEOPLE

ANTI-CORRUPTION WELFARE, EMPLOYMENT
AND INTEGRITY IN BUSINESS AND DIALOGUE WITH SOCIAL PARTIES

& ox 28 Full-Paid Da

Ry Sl ; : ; Rreprett o yS

A Corruption-related events with final judgment 0 A Fully-paid leave for second parent (target set from 2025 onwards)
A Confirmed corruption-related reports (whistleblowing) 0 A Turnover -22% vs 2023

Employees included in anti-corruption training courses 100% employees, 3 years e Accountability Index (IMR) Survey 92% (response rate, all markets)

ESG RISK GOVERNANCE TRAINING AND HUMAN CAPITAL
DEVELOPMENT

o X
A Sanctions related to unfair practices (greenwashing) 0 A Employees participating in training courses 90%
o Creation of the Sustainability C i - i ox
= y Committee (CEO, R&PC, HR, Com 1 meeting = . o
N munication & CSR, Sales&Marketing, Compliance, CA&PG) / quarter N Average hours of training per employee 118% vs 2023
A Digitalization of performance management of ESG Impacts v X Employees participating in ESG training courses 90%
A Employees evaluated on the basis of their performance 90%
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_—

EMPLOYEES WELFARE
AND SAFETY

Q’ Accident frequency index (accidents number/ 1Mio h worked)

<39

DIVERSITY, EQUAL OPPORTUNITIES
AND HUMAN RIGHTS

ox Percentage of employees 48%

AUTO BANI (o]

A from the less represented gender

o Percentage of managers 40%

A from the less represented gender

X Percentage of board members of the less represented 40%

A gender (Chairman and CEO both excluded) ¢

coé Gender pay gap by position of equal value -30% vs 2023 in the worst market
=== (5 major markets, fixed salary, CAAB only) -40% vs 2023 in the worst pay band

AAAAAAAA

Incidents of discrimination |
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“FOUR PILLARS

FOR SUSTAINABLE

GROWTH?”

Interview with Andrea Mastroeni
CSR & ESG Manager at CA Auto Bank

W hat is the basis of CA Auto Bank Group’s Sustainability
Plan?

Our Sustainability Plan, presented in April 2024, is a
cornerstone of our Group’s strategy. The Plan, which is based the
Non-Financial Statements produced since the days of the former
FCA Bank, rests on our four ESG (Environmental, Social, Governance)
pillars: Sustainable Mobility, Innovation and Digitalization, Environment,
and People. Each pillar is associated with a series of qualitative and
quantitative objectives - to be achieved over the three-year period
2024-2026 - for CA Auto Bank and for Drivalia, the Group’s rental and
mobility company.

What are the main objectives associated with the first pillar, that of
“Sustainable Mobility”’?

With regard to the main objectives of the first pillar, CA Auto Bank aims
to make electric and hybrid vehicles accessible to all, predicting that by
2026 more than 50% of the cars financed will be electric or hybrid. In
particular, 35% of new cars financed will be electric. In parallel, Drivalia
will increase its fleet of zero- and low-emission vehicles to 35% of the
total, and expand the network of charging stations in Europe by 45%
compared to 2023. This approach will help to reduce the environmental
impact of our fleet cars and will promote a more sustainable mobility.
The Group will also contribute to the dissemination of a responsible
corporate culture, strengthening the ESG requirements for its suppliers.

How will the second pillar, “Innovation and Digitalization”, influence
the Group’s activities?

Innovation and Digitalization are essential areas for improving the
internal processes of both the Bank and Drivalia and the use of the
services offered to customers. Among the objectives to be achieved
by 2026, we highlight the use of digital signatures for 95% of new
contracts and a 75% increase in partnerships with start-ups that share
our commitment to sustainable mobility. These initiatives will allow us
to be more innovative and adopt technological solutions that support
our commitment to sustainable growth.



THE EUROPEAN
TAXONOMY

Innovation and by Luca Caffaro

Group Chief Financial Officer of CA Auto Bank

130

Digitalization are essential areas
for improving

the internal processes

of both the Bank and Drivalia
and the use of the services
offered to customers.

How does CA Auto Bank plan to reduce its carbon footprint?

The third pillar of our Sustainability Plan, Environment, focuses
on reducing the company’s carbon footprint. Our first goal is to
reduce CO2 emissions by 16% by 2026, compared to 2022. We are
also working to have a company fleet where all-electric vehicles
represent over 50% of the total. These efforts are critical to reducing
the environmental impact of our operations and combating climate
change.

The “People” pillar also includes several initiatives. Which are the
most important?

For us, people - starting with employees - are at the heart of
everything we do. To promote a good work-life balance, starting in
2025 we will introduce 28 days of paid leave for second parents,
while the number of hours devoted to employee training will almost
double. We also intend to achieve gender balance, with the goal of
increasing the share of female employees to 48%.

This will require a significant commitment from the Group. Are there
any useful tools to lead the company in implementing the Plan?
The ESG policy provides critical support for our Sustainability Plan. It
provides clear guidance on the roles, responsibilities and processes
needed to effectively manage our ESG strategies and ensure our
initiatives are well coordinated and impactful. The ESG Policy
includes, for example, the definition of roles and responsibilities
relating to the Plan, the ESG risk management methods, and the ESG
data collection process.
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EU sustainable strategy, entered into force. This regulation

defines a uniform system for classifying environmentally
sustainable economic activities to direct capital flows towards green
investments and contribute to achieving the European Union’s climate
and environmental objectives.

o n 12t July 2020, the Taxonomy Regulation, a key pillar of the

To be considered environmentally sustainable, economic activities
must meet four general conditions:

1D They must make substantial contributes (SC) to one or more of the
EU’s environmental objectives. These include climate change mitigation,
climate change adaptation, sustainable use and protection of water
and marine resources, transition to a circular economy, pollution
prevention and control, and protection and restoration of biodiversity
and ecosystems.

2) They must not cause significant harm to any of the above
environmental objectives, a principle known as “Do No Significant
Harm” (DNSH).

3) They must respect the minimum social safeguards, ensuring human
and labor rights.

4) They must comply with technical screening criteria (TSC) established
by the European Commission, which provide specific details on how
each environmental objective is to be achieved.

This regulation represents a decisive step towards a greener and more
sustainable economy, providing greater transparency for investors and
supporting Europe’s ecological transition.
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THE ESG

COMMITTEE

\

by their expertise, experience or knowledge in relation to at

T he members of the ESG Committee are individuals qualified

least one of the four Pillars of CA Auto Bank’s strategy.

The task of the ESG Committee is to ensure:

VALIDATION OF ISSUING OF AN
ESG STRATEGIES OPINION ON THE

PROPOSAL SUSTAINABILITY
PLAN PROPOSAL
RISK & PERMANENT
CONTROL
o
o
MARKETING P j
& BUSINESS
DEVELOPMENT

FINANCE

COMPLIANCE

M
3 THE PROGRESS OF THE

SUSTAINABILITY PLAN

ONITORING OF

o COMMUNICATION
& ESG

G

_l_nm SALES
Iv

HUMAN
RESOURCES

SUPERVISORY RELATIONS

& DATA PROTECTION
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TIMELINE OF
CA AUTO BANK
GROUP’S ESG
COMMITMENT

2 | 3838

Definition of the Purpose - “We create mobi-
lity solutions every day for a better planet” -
and of the four strategic Pillars: Sustainable
Mobility, Innovation and Digitalization, Envi-
ronment, People.

Development of the Sustainability Plan and
identification of the various objectives.

Presentation of the
Sustainability Plan. u

2026

Achievement of the
objectives of the Plan.
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COMMITMENTS

commitments that are broken down into ambition and objectives.

These objectives are supported by flagship projects that are and
will be monitored in figures using existing key performance indicators
created for the occasion.

The corporate governance committee has defined four major

To support all our customers in every

COMMITMENT NO‘I moment of life in complete transparency

and ethics while respecting their choices.

®
[

o To accelerate social and energy transitions
COMMITMENT N 2 by offering positive impact solutions.

[ ]

To offer each of our customers and partners

COMMITMENT N°3 modern solutions by innovating in our offers

and tools and staying attuned to society’s needs.

To enable each of our employees to achieve

COMMITMENT N°4 their professional fulfillment in the service of

customers and society.

COMMITMENTS 135
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THE ESG STAKEHOLDERS
GOVERNANCE

Approves the ESG strategies our development and sustainable growth objectives with their
and the Sustainability Plan expectations and needs. It also allows us to better define our
strategy to respond to environmental and social issues. Thanks to
periodic surveys conducted among customers and employees we can
N . measure their satisfaction and perception of our CSR commitments.

@ Risk and Audit Committee (RAC) ® OUR CUSTOMERS

- Supports the Board of Directors in the supervision

1 Board of Directors C onstant dialogue with our stakeholders is essential to align

P of the ESG risks and their impacts on the bank’s
¢ ) strategy and operations

OUR SUPPLIERS

- Validates the Sustainability Committee proposals

. OUR SHAREHOLDER:
CREDIT AGRICOLE PERSONAL

Q .o Sustainability Committee FINANCE & MOB"—ITY
% - Validates the ESG strategies proposal
L7 OUR PARTNERS

- Monitoring the progress of the Sustainability Plan

) PUBLIC ENTITIES

(@) Communication & ESG AND AUTHORITIES
1 ‘[[ E! @ - Coordinates the Group ESG projects, monitoring

- é:i:rig;?heemdei?ftt?stiig: of ESG culture at all OUR EMPLOYEES
AND SOCIAL PARTNERS

organisational level

CIVIL SOCIETY

Sustainability HQ Referen
- acting as a network of experts from within
the various operating areas
- Coordinate the functions projects and monitor

their implementation.
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WE WORK EVERY DAY TO PROMOTE
A SUSTAINABLE MOBILITY

ustainable Mobility is the innovation driver of our business model.

We have long been committed to fostering its development,

through partnerships with leading brands and the implementation
of a strategy to facilitate the electric transition. We promote innovative
financial solutions to make sustainable mobility affordable for all
customers. Together with Drivalia, we drive the electric transition
through flexible mobility plans and an electrification strategy aimed at
developing electric charge infrastructure across Europe.

MATERIAL TOPICS
—\
D ECONOMIC PERFORMANCE
_:'j AND VALUE CREATION

2 RELATIONSHIPS WITH
y DEALERS, CUSTOMERS
Y~ é AND SUPPLIERS

TRANSPARENCY
IN SERVICES AND BUSINESS,
FINANCIAL INCLUSION

> GREEN FINANCE AND
75 SUSTAINABLE MOBILITY

138 VOLUNTARY ESG REPORT 2023

MAIN KPis

By 2026, CA Auto Bank plans for more than half of the cars it finances
to be electric or hybrid, with 35% of new financing dedicated to electric
vehicles.

P Financing of new BEV
X and hybrid vehicles

AAAAAAAA

55%

1
Q( Financing of new BEV cars 35%

AAAAAAAA

Simultaneously, the share of new zero- and low-emission cars will
constitute 35% of Drivalia’s fleet,

New BEV and PHEV additions as a

(o)
A percentageof total additions to the fleet 35%

and the number of proprietary charging stations in Europe will increase
by 45% (compared to 2023).

A Drivalia owned charging points 2,500

Additionally, the Group will foster a responsible corporate culture by
strengthening ESG requirements for its suppliers.

- Strenghtening of CSR Introduction of
Q‘ requirements for CAPFM clauses for
N our suppliers all the new contracts
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PIONEERING:
A NEW ERA

FORGING STRATEGIC
PARTNERSHIPS FOR A
SUSTAINABLE FUTURE

Interview with Lucyna Bogusz,
Head of Sales, Marketing & Business Development of CA Auto Bank

OF MOBILITY
IN EUROPE

140

Interview with Paolo Manfreddi
CEO of Drivalia
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Europe’s new mobility sector. What is your strategy based on?

Our strategy is based on the “Planet Mobility”, a 360° offering
which encompasses comprehensive mobility solutions summarized by
the four verbs: Rent, Lease, Subscribe, and Share. Our goal is to provide
flexible and accessible options to meet every possible mobility need.

Drivalia aims to become a leading independent operator in

What sets Drivalia apart in the international market?

Drivalia stands out for its complete mobility offering: rentals of all
durations, leasing, car subscriptions, and electric car sharing. Ours is
a holistic approach that caters to a wide range of customers, ensuring
convenience, flexibility and sustainability.

By 2026, you plan to significantly increase the share of zero- and low-
emission vehicles in your fleet. Can you give us more details?

Indeed, we aim for 35% of our fleet to consist of zero- and low-emission
vehicles by 2026, nearly doubling the current percentage. This is part of
our commitment to sustainability and reducing our environmental impact.

What are your plans regarding the charging infrastructure?

We plan to increase the number of our proprietary charging stations
in Europe by 45% from our current 1,700. This expansion is crucial
to support our growing fleet of electric vehicles and to promote the
widespread adoption of electric mobility.

How does Drivalia plan to increase its share of electric and hybrid cars?
We are focusing on markets leading the transition to electric mobility,
especially in Northern Europe. By expanding our electric and hybrid
offerings, we intend to meet the growing demand for sustainable
mobility solutions.

What new mobility products are you developing?

We’re working on products that combine long-term and short-term
rentals, emphasizing usership over ownership. These solutions are
designed to provide maximum flexibility and cater to evolving mobility
needs. One of the most recent is Future, an exciting new brand inspired
by the circular economy. It is a marketplace that enables the purchase
and rental of off-lease and end-of-subscription vehicles, ensuring a
sustainable approach to vehicle reuse. The platform is 100% digital and
accessible to dealers, industry professionals, and individuals. Soon, we
will be launching keyless mobility solutions accessible via mobile, further
enhancing the Drivalia offering, making it even more complete and
cutting-edge, and bringing more people closer to sustainable mobility.

Sustainable Mobility pillar?

Absolutely. Through our Sustainable Mobility pillar, we are
committed to making electric and hybrid vehicles accessible to
everyone. Through our financial solutions and Drivalia’s mobility
plans, we are working to make these environmentally friendly options
affordable.

Can you tell us about CA Auto Bank’s initiatives under the

What are the main targets of CA Auto Bank’s 2024-2026
Sustainability Plan?

By 2026, we aim to get over the 50% of share of the financed vehicles
that are electric or hybrid, with 35% of new financing specifically
provided for electric vehicles. These targets reflect our ambitious
commitment to sustainability and reducing carbon emissions.

Can you tell us about your strategy to achieve this?

First, we have focused on strengthening our partnerships with OEMs
we have already worked with. A key focus has been developing
relationships with electric vehicle manufacturers to support our
carbon reduction goals. For example, we have partnered with Tesla to
provide all-digital financing to their customers through our innovative
e-commerce systems. Second, we have been actively seeking new
partnerships to open additional windows of opportunity.

Can you tell us more about your recent partnerships?

Certainly. We have partnered with new entrants like the Asian giant
BYD, with which we share a common mission to advance sustainable
mobility through zero- and low-emission vehicles. We’ve been chosen
as its new financial partner in Italy and Spain to provide customized
financing solutions to BYD’s end customers and dealer network. We
are also proud that Dongfeng, one of China’s “Big Four” automotive
companies, has entrusted us with its products in Italy. The agreement
includes the entire range of Dongfeng brands, starting with the
premium brand Voyah, with the electric models Voyah Free and Voyah
Dream. We have become an important partner for another Asian
giant, the Chery group, supporting its Omoda and Jaecoo models,
also available in electric versions.

All these strategic agreements have allowed us to quickly increase
the ratio of new electrified vehicles already in 2024, surpassing earlier
than expected the 46% target set for the year as a whole.
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by Marina Sapello

Head of Legal, Corporate Affairs & Procurement of CA Auto Bank
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prefer products that are environmentally friendly and respect
workers’ rights. Informed consumers influence the market by
choosing products with sustainable performance.

P urchasing responsibly is essential as consumers increasingly

Our company plays a crucial role in combating climate change. With
rising CO2 emissions and global warming, we strive for a positive
impact through a responsible business model.

As our supply chain may have impacts on our environmental footprint
and communities, we expect suppliers to reflect our ethical and
sustainable values. We select suppliers also on the basis of their
Corporate Social Responsibility (CSR) in environmental, social, and
cultural aspects. Such approach helps us control relevant purchasing
risks, ensure suppliers share our CSR commitment, and comply with
due diligence requirements.

We evaluate suppliers using public information, questionnaires, and
supporting documents, with a focus on their environment, human rights,
labor, and ethics standards and policies. Such evaluation includes:

e an overall score, resulting from the sum of the scores obtained in
relation to environment, human rights, labour and ethics matters;

e a presentation of relevant strengths and weaknesses;
e a comparison with industry benchmarks.

Our value chain assures customers of our transparency and commitment
to sustainable mobility.
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2"° PILLAR:
INNOVATION AND
DIGITALIZATION

WE OFFER CREATIVE, INNOVATIVE AND DIGITAL
SOLUTIONS TO MEET SOCIETY’S EVOLVING NEEDS

SECURING THE FUTURE
THROUGH OUR
DIGITAL SERVICES

Interview with Luca Pollano
Head of ICT, Digital & Data Governance at CA Auto Bank

e are adigital and innovative bank. We want to be increasingly
closer to our customers, helping them to experience a
true digital transformation. We consider innovation and

digitalization useful to pursue our customer-centric approach, to ensure
maximum accessibility and transparency for our services.

MATERIAL TOPICS

P INNOVATION
=) AND DIGITALIZATION

SECURITY, PRIVACY AND
RELIABILITY OF SERVICES

MAIN KPlIs

Targets to be achieved by 2026 include the use of digital signatures for
95% of new contracts

b Digitally signed financing documents as
o a percentage of total yearly retail production

AUTO BANK

| 95%

and a 75% increase in partnerships with start-ups that share the same
commitment to sustainable mobility and responsible growth.

oo Number of partnerships (proof of +75% vs 2023
X concept or projects) with start-ups ’
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and Rachele Bellezza

ICT Mobility, Op. Leasing & Rental Manager

Sustainability Plan?

L. Pollano: Innovation and Digitalization are crucial to improving
our internal processes and the services we offer our customers. By
2026, we aim to use digital signatures for 95% of new contracts and to
increase by 75% partnerships with start-ups committed to sustainable
mobility. Our ongoing commitment is designed to position CA Auto
Bank as a pan-European leader in innovation and sustainable mobility,
driven by advanced digital solutions.

H How do Innovation and Digitalization fit into CA Auto Bank’s

How does CA Auto Bank ensure the security and reliability of its services?
L. Pollano: Ensuring security, privacy, and reliability is paramount.
We are working towards obtaining the ISO 27001 certification, which
sets the standards for an Information Security Management System
(ISMS). This certification ensures the selection of the appropriate
and proportionate controls that guarantee the security, privacy, and
reliability of our services.

What progress has been made in ICT activities?

R. Bellezza: We have made significant progress, in line with our digital
roadmap, by focusing on technological innovation and change. Our
primary goalhas beentodevelop omnichannel services by implementing
cross-functional systems, adopting cloud computing, and integrating
Al to enhance customer and partner experiences. In the future we are
going to expand these services across Europe, starting from the Planet
Drivalia platform.

Can you tell us more about “Planet Drivalia”? How will the platform
contribute to your services?

R. Bellezza: Planet Drivalia is a digital platform designed to meet the
market’s increasing demand for flexible mobility. It offers services
such as car sharing, short-term rentals, and monthly subscriptions with
a single click. Importantly, it promotes environmental sustainability
by facilitating the use of electric fleets and shared mobility options.
Planet Drivalia is central to meeting the market’s increasing demand for
flexible mobility. It offers a wide range of services - such as car sharing,
rentals and monthly subscriptions - that are accessible with a single
click. This platform not only enhances convenience for individuals and
businesses but also promotes environmental sustainability through the
use of electric fleets and shared mobility.

2'° PILLAR 145



146

3%° PILLAR:
ENVIRONMENT

WE BEHAVE RESPONSIBLY
FOR THE ENVIRONMENT

e aim to strengthen our governance on climate-related topics
W in order to reduce our carbon footprint, to be a paperless and

digital bank and to enable our customers’ transition towards
a more sustainable mobility.

MATERIAL TOPICS

S0

ENVIRONMENTAL IMPACTS
AND MANAGEMENT
OF CLIMATE CHALLENGES

MAIN KPlIs

This takes the form, in particular, of a significant reductioninits carbon
footprint, for example by committing ourselves to the reduction in
CO2 emissions by 2026 (-16% compared to 2022)

¢ CO2 emissions reduction -16% vs 2022
X (SCOPET, 2, 3) (same perimeter)

and by using a company fleet made up of fully electric cars for more
than 50%, a proportion that rises to 90% if plug-in hybrid vehicles
are included.

N Company car BEV > 50%
K fleet electrification PHEV&BEV > 90%
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ASSESSING
AND MANAGING

ENVIRONMENTAL RISKS

Interview with Rija Rajoeliarivony

Deputy Head of Risk & Permanent Control of CA Auto Bank

and Stefania Lo Forte

Models Validation, Backtesting & ICAAP/ILAAP process Manager

hat is CA Auto Bank’s commitment to the environment,
W especially in terms of reduction of its carbon footprint?

R. Rajoeliarivony: CA Auto Bank is deeply committed to
its environmental impacts, which is a key pillar of our Sustainability
Plan. We are focused on significantly reducing our carbon footprint.
Specifically, we aim to double the reduction of direct and indirect
carbon emissions by 2026, by achieving a 16% decrease compared to
2022 levels.

What are the different scopes of emissions included in the company’s
carbon footprint?

S. Lo Forte: Our carbon footprint includes the total greenhouse gas
emissions from all company activities, divided as follows:

- Scope 1, or direct emissions from sources owned or controlled by the
company, such as on-site energy use, fleet vehicles, and refrigerants;

- Scope 2, which covers indirect emissions from purchased energy,
such as electricity, steam, and cooling;

- Scope 3, which regards all the other indirect emissions in our value
chain.

Transition risks involve changes
in policies, technology,

and consumer preferences.
Physical risks include

chronic issues such as rising
temperatures and sea levels.
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How is CA Auto Bank transforming its vehicle fleet to support this
goal?

R. Rajoeliarivony: We are making significant progress in converting
our company fleet to electric vehicles. Our goal is to have more than
50% of our fleet composed by full electric cars, and this figure rises
to 90% when plug-in hybrids are included.

Another important element of the Plan is the ESG Risk Assessment.
What is it about?

S. Lo Forte: We have developed a methodology to quantify the
climate impact on credit risk, guided by the European Central Bank
(ECB) and the Network for Greening the Financial System (NGFS).
We differentiate between Transition risks, which stem from efforts
to address climate challenges, and Physical risks, which arise from
climate events and environmental changes.

electric vehicles.

What types of risks are included in Transition and Physical risks?
R. Rajoeliarivony: Transition risks arise by moving towards a carbon-
neutral economy. They could notably come from changes in strategy,
technology, processes and consumer preferences. Physical risks
emerge from a changing climate and include chronic issues such as
rising temperatures and sea levels, as well as acute events such as
floods and earthquakes.

How do these environmental risks affect your financial metrics?
S. Lo Forte: Environmental risks affect metrics such as credit losses
and residual values. We assess these risks under different scenarios,
including orderly transitions, disorderly transitions, and a “hothouse
world” scenario to ensure comprehensive risk management.
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4™ PILLAR:
PEOPLE

WE BELIEVE THAT PEOPLE
ARE THE CORE OF OUR SUCCESS

ur success is based on people. We care for our people and invest
in them in order to ensure a proper work-life balance, creating

a professional wellbeing and the flexibility to support work, life
and family. We aim to be a trusted partner for our customers. We offer
a range of flexible, responsible solutions, tailored to their needs. We
accompany them in their transition towards more sustainable business
models, technologies and lifestyles.

MATERIAL TOPICS

@ ANTI-CORRUPTION AND
INTEGRITY IN BUSINESS

&é& ESG RISK GOVERNANCE
A A WELFARE, EMPLOYMENT AND

—/ DIALOGUE WITH SOCIAL PARTIES

(a?a\:| TRAINING AND HUMAN
Ll CAPITAL DEVELOPMENT

2o’ EMPLOYEES WELFARE
725 AND SAFETY

@@ DIVERSITY, EQUAL OPPORTUNITIES

AND HUMAN RIGHTS
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MAIN KPIs

To promote a proper work-life balance, a 28-day paid leave for the
second parent will be introduced from 2025,

O Fully-paid leave 28 Full-Paid Days
A for second parent (target set from 2025 onwards)

and the hours dedicated to employee training will be almost doubled.

> Average hours of

el +118% vs 2023
AAAAAAAA training per employee

In addition, the Group aims to achieve near parity in terms of gender
representation, with women accounting for 48% of the workforce.

o Percentage of employees
Sro ey from the less represented gender

A

| 48%

/
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PEOPLE GROWTH AND
GENDER BALANCE: A
SUSTAINABLE SUCCESS

Interview with Andrea Barcio
Head of Human Resources of CA Auto Bank

TRANSPARENCY AND
TRUST TO ENSURE
ETHICAL BUSINESS

Interview with Patrizio Lattanzi
Head of Compliance Supervisory Relations & Data Protection of CA Auto Bank
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policies in the CA Auto Bank’s HR strategy?

As we look to the future, it’s clear that employee growth, paired
with their well-being, is becoming an increasingly important challenge
for all companies and ours as well. We put this topic at the core of our
sustainability efforts. HR teams and all departments work together with
the objective of developing human capital and ensuring gender equality,
starting from recruiting process up to the compensation policies and
succession plan. Moreover, we have invested in communication and
specific training to support the cultural shift required by our new
approach.

H ow central are the employee growth and gender balance

What are the main targets you aim to achieve by 2026?

By 2026, we aim to promote a healthy work-life balance, by introducing
a 28-day paid leave for second parents starting in 2025 and further
enhancing the maternity leave, with a minimum of 16 weeks in all the EU
markets where we operate. We will also nearly double the number of
hours dedicated to employee training and strive for near gender parity,
with women representing 48% of our workforce.

How is CA Auto Bank promoting employee growth and leadership?
We are committed to employee growth through extensive training,
consistent job rotation and leadership development. Our new digital
coaching programs support inclusive leadership, and we are enhancing
onboarding processes to ensure long-term engagement from the start.
Additionally, our participation from 2024 in the LinkedIn Learning
project will provide to all the employees targeted learning paths and a
comprehensive content library for self-learning.

How do these initiatives align with your goals for gender equality
and professional autonomy?

All our activities aim to develop professional value and autonomy
while ensuring gender equality in workforce representation and fair
compensation. These efforts are crucial to create a supportive and
equitable workplace.

maintaining integrity in the business operations of CA Auto Bank?

At CA Auto Bank, the fight against corruption and upholding
integrity are of paramount importance. This is why they represent
an important part of the fourth Pillar, “People”. Our commitment is
reflected in our Group Code of Conduct, which lays down the highest
ethical standards. Integrity forms the foundation of our corporate
governance and includes principles, policies, and procedures based on
our extensive experience, ongoing research, and best practices. This
commitment is essential not only for the company’s success but also
contributing for the collective welfare of the society and communities
where we operate. We have zero tolerance for corrupt practices and
have implemented comprehensive measures to prevent, detect, and
mitigate any such activities.

Could you explain the importance of combating corruption and

How does CA Auto Bank ensure transparency in its operations?
Transparency at CA Auto Bank goes beyond merely adhering to
regulations. It is a tool for protecting our clients’ interests through
open and fair practices. This approach builds trust and mutual benefit,
safeguarding both the company and its shareholders by minimizing
reputational risks. We ensure that our business model prioritizes
clients’ interests at every stage, from product design and marketing
to implementation and post-sale support. To promote transparency,
we conduct regular satisfaction surveys, provide proactive customer
service, and critically analyze complaints to identify areas for
improvement.

Could you elaborate on the specific measures included in your anti-
corruption program?

Our Anti-Corruption Program, part of the Organizational Model
according to the Legislative Decree 231/01, is comprehensive and multi-
faceted. It includes risk mapping, periodic training for employees, and
a robust set of internal controls. We cover a wide range of sensitive
areas, such as gifts, payments, sponsorships, and lobbying, ensuring
they are tightly regulated and monitored. All employees have access
to our Code of Conduct through the company intranet, which also
addresses conflicts of interest. By integrating these measures into our
processes, we aim to support an environment of honesty, integrity, and
impartiality throughout the organization.
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CA AUTO BANK PROMOTES CORPORATE
SOCIAL RESPONSIBILITY PROJECTS IN THE
ENVIRONMENTAL, SOCIAL, AND CULTURAL FIELDS.

by Marcella Merli

Country manager at CA Auto Bank Italia
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to a sustainable and inclusive future. Being socially responsible

is about being accountable for the impacts of our decisions and
activities on society and the environment through transparent and
ethical behaviour. A socially responsible business is a more resilient
business and contributes to sustainable development.
Embedding Social Responsibility in everything we do requires the
active support of our colleagues and business partners. Projects like
“Volontari di Valore,” the Green Mobility Challenge, and Diversity
Week demonstrate our dedication to innovation, education, and
diversity, not just in Italy but across all countries where we operate.
Through our CSR initiatives, we can ensure that we have a positive
impact on the communities we serve and operate in. We will continue
to have a voice on, and constructively contribute to addressing some
of the most pressing issues around the world.

The CSRinitiatives of CA Auto Bankare crucial for our commitment
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“VOLONTARI DI VALORE”
PROJECT

Employeesof CA AutoBankand Drivaliaenthusiastically participated
in the “Volontari di Valore”, a project developed in collaboration
with Save the Children. The initiative was created with the aim of
raising awareness among the new generation regarding the issues
of sustainability, the rights of children and adolescents, and online
safety. Our volunteers met with young students in several ltalian
elementary schools to talk about these issues, emphasizing the
importance of collective commitment to a more sustainable and
inclusive future.

GREEN MOBILITY CHALLENGE

In April 2024, CA Auto Bank Group launched the Green Mobility
Challenge: a challenge for young students across Europe who
are called upon to develop digital and innovative mobility-related
services. The challenge is in partnership with Junior Achievement,
the world’s leading nonprofit organization dedicated to youth
economic and entrepreneurial education. Projects were judged on
three main indicators: social and environmental impact, economic
benefits and innovation. The winning team was “Chance App” from
Ukraine. These young students developed an innovative app that
allows people with disabilities to find the fastest and safest route to
needed medical facilities. In addition, the app offers a wide range of
services, ranging from booking medical appointments to accessing
a portal that collects job offers for people with disabilities. The
“Chance App” team participated in Gen-E 2024, Europe’s largest
festival dedicated to entrepreneurial education.

CO2 NEUTRAL WEBSITE

CA Auto Bank neutralises the CO2 emissions of the Bank’s websites
with the support of CO2 Neutral Website, a Danish company whose
goal is to draw attention to the CO2 emissions of websites.

For the implementation of the project, the CO2 emitted by the
website was calculated, based on the average consumption of
CO2 of the site’s hosting, and on the average number of visitors.
Subsequently, CA Auto Bank supports the projects proposed by
CO2 Neutral Website. These are CO2 neutralisation projects with
a high social and environmental impact certified by the Gold
Standard, verified by United Nations accredited auditors.
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INNOVISION

To strengthen and consolidate the “Innovation and Digitalization”
pillar, CA Auto Bank and Drivalia have launched a project called
“Innovision”: a series of five videos, in which experienced colleagues
discuss ongoing projects related to the themes related to digital
innovation.

DIVERSITY WEEK

CA Auto Bank and Drivalia are active participants in Diversity Week,
an event sponsored by the Crédit Agricole Group that aims to raise
awareness, promote acceptance of the many forms of diversity,
support inclusion, and highlight the importance of this issue.
Diversity is a fundamental pillar of today’s society. To celebrate this
value during Diversity Week 2024, we have interviewed some of
our colleagues, addressing issues such as inclusion, gender equality
and internationality and asking them to provide real-life examples.

DRIVALIA SUPPORTS CINEMA

Drivalia has been supporting the seventh art since 2022 as Mobility

Partner of the International Museum of Cinema of Turin, which

includes not only the sponsorship of the Mole Antonelliana, but also

the three associated festivals:

e CinemAmbiente: the most important Italian event dedicated to
films about the environment. It takes place every year in June, on
World Environment Day.

e Lovers Film Festival: the oldest LGBT-themed festival in Europe,
which has reached its 39" edition in 2024.

e Torino Film Festival: an Italian film festival dedicated mainly to
independent cinema, founded in 1982.

SUSTAINABILITY
IN THE WORKPLACE

Drivalia’s headquarters, Arte 25, in Rome, and CA Auto Bank's offices
in Madrid have both obtained LEED certification, one of the world’s
most significant protocols for evaluating building sustainability.
LEED, which stands for Leader in Energy and Environmental Design,
is a certification program that assesses the level of environmental
sustainability in buildings. Arte 25, Drivalia’s headquarters in Rome,
obtainedthe energy efficiency certificationin 2015and LEED Platinum
certification in 2017, which indicates higher efficiency criteria. CA
Auto Bank's offices in Madrid, on the other hand, attained LEED Gold
certification, the second-highest level after LEED Platinum.
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and are now standing on equal footing with financial targets. As

the new “mobility Bank for a better planet”, we are committed to
driving the transition to a sustainable and climate-neutral economy.
We will build on our traditional strengths and the solid groundwork
we have laid thus far, including through our Sustainability Plan.

E nvironmental and social goals are gaining increasing prominence

Given the dynamic nature of ESG initiatives, our Plan will undergo
quarterly reviews and annual updates. This process will allow us
to adjust and introduce new key performance indicators (KPIs) as
needed, to ensure that we effectively monitor and address issues
relevant to our Group.

We will continue to do our best,
as we always have.

Potential future KPIs could involve several strategic initiatives: the
choice is wide. We will aim to make our corporate processes more
environmentally friendly, for example in vehicle distribution logistics.
Our future goals will include the development of new green financial
products, such as loans for sustainable projects. Additionally, we
plan to forge new partnerships and create more electrified mobility
products based on usership models. Our commitment will extend
to using 100% renewable energy in our offices and implementing
policies and processes to further reduce CO2 emissions. We will
also work to support innovation through initiatives and scholarships
and to constantly improve employee working conditions. We have
a unique opportunity to make a positive impact by leading the
transition to a more sustainable and inclusive future. Our company
has both the ability and responsibility to lead the way toward a more
just, respectful, and interconnected world. Starting today, we invite
you to join us in this mission.

Each of us has a vital role to play. We will continue to do our best, as
we always have.

For a Better Planet.
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